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I. TacnopT (pOHI0B OLIEHOYHBIX CPEICTB

1. ObaacTh NpUMeHeHust

®ona oueHouyHbIX cpeactB (POC) mpenHasHadyeH sl MPOBEPKU PE3YJIbTATOB OCBOCHUS
JucuUIinHbl THOCTpaHHBIA SI3bIK, BXOJAIIEH B COCTaB IMPOTPAMMBbI IOJATOTOBKH CIIELHUAIUCTOB
cpennero 3BeHa 1o crnenuaibHOCTH 38.02.06 «@uHaHCHD) (YKPYIHEHHAs TPYyIa CHEIHATbHOCTEH
«JKOHOMHUKA U yrpasiieHne») Padora o0y4yarmmxcsi BO B3aUMOEiCTBUM € NpenojaBaTeleM —
104 gaca, camocTosiTenbHas pabota — 40 yacos.

2. O0beKTHI OLIECHUBAHUS — Pe3YJbTAThl OCBOCHUSI JUCIUIIMHBI
®OC 1o3BOJISAET OLICHUTH CIAEAYIOIINE PE3YIbTaThl OCBOCHUS TUCHMILUIUHBI B cOOTBETCTBUU cDI'OC
crenanbHOCTH 38.02.06 «@uHaHCBI» (YKpymHEHHas rpynmna cnernuaibHoctei 38.00.00
«DKOHOMHKA M yIpaBlieHHue») u paboueii nmporpammoit aucuuriuabl OI'C3.04 MHOCTpaHHBIN S3BIK B
npohecCuOHANBHOM e TEIbHOCTH.

yMeHHs1: o0marbes (YCTHO UM MUCBMEHHO) Ha MHOCTPAHHOM SI3bIKE Ha MPO(EeCCHOHATbHBIC U
IIOBCEJHEBHbIE TEMbI; IEPEBOJAUTH (CO CJIOBapeM) MHOCTPaHHbIE TEKCThl NPO(ecCHOHANBHOM
HAIPaBJIEHHOCTH; CAMOCTOSTEIbHO COBEPIIEHCTBOBATh YCTHYIO M MMCbMEHHYIO PEYb.

3HaHusA: jekcuueckuil (1200 - 1400 nekcuueckux €IMHHUI) U I'paMMaTHUYECKUMH MUHUMYM,
HEOOXOJMMBIN JUIsl YTEHUS W TepeBoja (CO ClIoBapeM) MHOCTPAaHHBIX TEKCTOB MPOodecCHOHAIBHON
HaIlpaBJIEHHOCTH.

BrlmenepeuncieHnbie  yMEHHS, 3HAaHUS HampaBlieHbl Ha (OPMHUPOBAHHE y OOYYaIOLIMXCS
CJEAYIOIINX 00X KOMIIEeTEHIIHI:

OK 01. BeiGupats crioco0sbl pereHus 3a1a4 npodhecCHOHAIbHON 1€ TeNbHOCTH IPUMEHUTENIBHO K
pa3IMYHBIM KOHTEKCTaM

OK 03. [T1aHupoBaTh U peaau30BbIBaTh COOCTBEHHOE MPO(ECCHOHAIBHOE U IMYHOCTHOE PAa3BUTHE

OK 10. Hcnonp3oBarh  3HaHMS 1O  (UHAHCOBOM  TIPaMOTHOCTH,  IJIAHUPOBATh
HpeANPUHUMATENBCKYIO IeATEIEHOCTh B TPO(hecCHOHABHOI cdepe.

3. ®opMbI KOHTPOJISI U OLIEHKH Pe3y/IbTATOB OCBOCHUS AU CHHUIIINHBI

Texkymmii KOHTpPOJIb yCIIEBA€MOCTH MPEACTaBISAEeT COOOH MPOBEPKY YCBOCHMS Y4eOHOro
MaTepuaia, peryJiipHO OCYIIECTBIIEMYIO Ha MPOTSHKEHUU Kypca oOydeHusl.

Texkymmii KOHTpPOJIb pE3yJbTaTOB OCBOCHMSI JTUCHMIUIMHBI B COOTBETCTBMM C paboueit
IIPOrpaMMOl U KaJI€HAAPHO-TEMATUYECKUM IIJIAHOM IPOMCXOAMT IPH HCIOJB30BAHNUU CIELYIOIIHX
00s3aTeNnbHBIX (OPM KOHTPOJIS:

— BBINIOJIHEHUE MPAKTHUECKUX PadoT,

- MPOBEPKA BHITIOJHEHUSI KOHTPOJBHBIX padoT,

Bo Bpems npoBeneHHs yueOHBIX 3aHATHI JOMOJHUTEIBHO MCIIONB3YIOTCA ClEAYIoHe (GopMbl
TEKYILEro KOHTPOJISI — YCTHBIN OIPOC, YTEHUE U NIEPEBOJT TEKCTOB, TECTUPOBAHUE 10 TEMAM OTIEJIbHBIX
3aHATUN.

BoinosiHenue npakTuyeckux pador. [IpakTruueckue pabOTHI IPOBOAATCA C LIENBIO YCBOCHHS
U 3aKpeIUICHUs] pe3yJbTaTOB OCBOEHUS TUCHMIUIMHBL B Xome mpakTuueckoil paboTel oOydaromuecs
yyaTcsi YCTHOM W  THCbMEHHOM KOMMYHUKAllMM HAa HMHOCTPAHHOM  SI3bIKE, HUCIOJb3Ys
npoeCCHOHATIBHYIO TEPMUHOJIOTHIO

Cnucok npakTu4ecKux pador:

IIpakTuyeckasi padora 1. O630p 3xoHoMukH. YBapoB B.M. AHrmuiickuii sS3bIK 1711 9KOHOMHCTOB

(A2 — B2). English for Business + ayauo3anucu: y4eOHHK U MPAKTHKYM JUIsI CPEAHETO MPOQPECCHOHATHHOTO
obpaszoBanust / B.W. YBapoB — 2-¢ u3., mepepad u mom. - Mocksa : M3garensctBo FOpaiit, 2023. — 393 c.

C9

1. IMpakTnyeckass padora 2. beITh 3k0oHOMHUCTOM. ColOecenoBaHue NMpu npueMe Ha padoTy.
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VBapoB B.M. Aurauiickuii 361K 1151 5KOHOMUCTOB (A2 — B2). English for Business + aynuo3anucu: yaeOHUK 1
MPaKTUKYM ISl cpeHero npodeccrnoHanbHoro odpazosanust /  B.W. YBapoB — 2-¢ u3., mepepab u jor. -
Mocksa : M3natensctBo FOpaiit, 2023. — 393 ¢. C. 19

IIpakTuyeckasi pabdora 3 Makpo-u MHKpPOIKOHOMHKA. CeKTOpbl IKOHOMHUKH YBapoB B.U.
AHrIuickuii 361K 1151 5KoHOMUCTOB (A2 — B2). English for Business + aynno3zamnucu: y4eOHUK U IPAKTUKYM
IUTSL cpeiHero npodeccuoHaNbHOrO obpazoBanus / B.M. YBapoB — 2-e¢ u3., mepepab u jom. - Mocksa :
MzparensctBo KOpaiit, 2023. — 393 c. C. 28

IMpakTuyeckasi padora 4 Jlenbru. YBapo B.W. Aurnuiickuil s3pIk Ui 3koHOMHCTOB (A2 — B2).
English for Business + ayanozanucu: y4eOHUK U MPAKTUKYM JJISI CPEIHETO NMPO(HEeCCHOHAIBHOTO 00pa30BaHUs
/ B.M. YBapoB — 2-e u3., nepepad u gon. - Mocksa : M3aarensctBo FOpaiit, 2023. — 393 c. C. 37

IIpakTnueckass padora 5 PduHaHCOBBIe YyupexaeHus. YBapoB B.M. AHrmiickuil s3bIK U1
skoHOMHCTOB (A2 — B2). English for Business + ayauo3amucu: y4eOHHK M TPAaKTHUKYyM MAJis CPEIHEro
npodeccuoHaibHOr0 oOpazoBanus / B.W. YBapoB — 2-¢ u3., mepepad u gom. - Mocksa : M3narenscTBo
FOpaiit, 2023. — 393 ¢. C. 45

IMpakTHuyeckasi paGora 6 banku u kpeauTnl YBapoB B.M. AHMIMICKHIA S3BIK 11T SKOHOMHUCTOB (A2 —
B2). English for Business + ayauozamnucu: y4eOHMK W MPAKTUKYM AJisi CpeqHero mnpodecCHOHaIbHOIO
obOpazoBanus / B.W. YBapoB — 2-e u3., nepepab u non. - Mocksa : U3narensctBo FOpaiit, 2023. — 393 c.
C.55

IMpakTnyeckass padora 7 @OuUHAHCOBAs OTYETHOCTb. YBapoB B.M. AHIIuiCKUNA S3bIK I
skoHOMUCTOB (A2 — B2). English for Business + ayauo3anucu: y4eOHUK W TPAKTUKYM MJIsI CPEAHETO
npodeccuonansHoro oopazosanus / B.W. YBapoB — 2-e u3., nepepad u gom. - Mocksa : M3mparenscTBo
IOpaiiT, 2023. — 393 c. C. 66

IIpakTuyeckasi padora 8 Tunbl x0300bekTOB . YBapoB B.M. AHrimuiickuii 36K JJI1 SKOHOMHCTOB
(A2 — B2). English for Business + aynuo3anucu: y4eOHUK M MPAKTUKYM JUIsI CPEAHETO MPOQPECCHOHATBHOTO
obpazoBanus / B.W. YBapoB — 2-¢ u3., nmepepab u mon. - Mocksa : M3narensctBo FOpaiit, 2023. — 393 c.
C.75

IIpakTuyeckass padora 9 OpraHu3anuoHHAsi CTPYKTypa U mnoadop mnepcoHasa Ysapo B.U.
AHrnuiickuii s3Ik 1715 5KoHOMHCTOB (A2 — B2). English for Business + aynuo3anucu: yueOHUK U IPaKTUKYM
IU1sl cpenHero npodeccuonansHoro oopazoanust /  B.M. YBapoB — 2-e u3., mepepad u gom. - Mocksa :
N3narensctBo FOpaiit, 2023. — 393 ¢. C. 85

IpakTuyeckasi padora 10 Ctuam ynpapjenusi. MoruBanusi. YBapos B.M. AHrnuiickuil si3bIk 1ist
skoHOMHUCTOB (A2 — B2). English for Business + aynuosamucu: ydyeOHMK M HPAaKTUKYM AJIs CPEIHEro
npodeccuoHaibHOro obpazoBanus / B.W. YBapoB — 2-e u3., mepepab u gom. - Mocksa : M3narenscTBo
IOpaiit, 2023. — 393 c. C. 97

IIpakTnueckas padora 11 Ileperosopnl. YBapoB B.W. AHrnmiickuil S3bIK sl 3KOHOMUCTOB (A2 —
B2). English for Business + ayauo3anucu: yuyeOHHK W TNpPAKTHKYM JJs CpelHEro npodeccCHOHaIbHOTO
obpazoBanust / B.W. YBapoB — 2-e u3., mepepad u gom. - Mocksa : M3gatensctBo FOpaiit, 2023. — 393 c.
C. 120

IIpakTnueckas padora 12 JlesoBasi 3TUKA, KOHKypeHUus. YBapoB B.M. AHrnuiickuil si3pIk JUIst
skoHOMHUCTOB (A2 — B2). English for Business + aynuosamucu: y4yeOHMK M HPAaKTUKYM MJIsi CPEIHErO
npodeccuoHaibHOTO oOpazoBanus / B.W. YBapoB — 2-e u3., mepepab u gom. - Mocksa : M3narenscTBo
IOpaiit, 2023. — 393 c. C. 130

IpakTuyeckasi padora 13 Ciusinue, NorJjomeHue U COBMeCTHbIe mpeanpusitusi. YBapos B.U.
AHrnuiickuii s3Ik 17151 5KoHOMHUCTOB (A2 — B2). English for Business + aynuo3sanucu: yueOHUK U IPaKTUKYM
ISl cpenHero npodeccuonansHoro oOpazoanusi /  B.W. YBapoB — 2-e u3., mepepab u gom. - Mocksa :
MzparensctBo FOpaiit, 2023. — 393 c. C. 142

IIpakTuyeckasi padora 14 busHec u wpucnpyaeHuusi. YBapoB B.M. AHIIMIACKUN S3BIK IS
skoHOMHUCTOB (A2 — B2). English for Business + ayaumoszamucu: y4eOHHK W MPAKTUKYM IS CPEIHETrO
npodeccuoHaibHOTO oOpazoBanus / B.W. YBapoB — 2-¢ u3., mepepab u gom. - Mocksa : M3narenscTBo
IOpaiit, 2023. — 393 c. C. 155

IIpakTuyeckasi padora 15 Crapranbl. YBapo B.M. AHrnmuiickuii s3bIK 1711 5)KOHOMUCTOB (A2 — B2).
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English for Business + ayanozanucu: y4eOHUK U MPAKTUKYM JJIS1 CPEIHETO NMPO(HEeCCHOHAIBHOTO 00pa30BaHMs
/ B.W. YBapoB — 2-e u3., nepepad u gom. - Mocksa : U3marensctBo FOpaiit, 2023. — 393 ¢. C. 164

IIpakTnueckas padora 16 Hasoroodnoxenune. YBapos B.M. AHrmuiickuil sI3pIK JUisl SKOHOMHUCTOB
(A2 — B2). English for Business + aynuo3anucu: y4eOHUK M MPAKTUKYM JUIsl CPEAHETO MPOQPECCHOHATBHOTO
obpazoBanus / B.W. YBapoB — 2-e u3., nmepepab u mon. - Mocksa : M3narensctBo FOpaiit, 2023. — 393 c.
C. 172

IIpakTnueckas padora 17 DnekTpoHHas komMepuus YBapoB B.M. AHrmiickuil s3bIK U1
skoHOMHCTOB (A2 — B2). English for Business + ayauo3amucu: y4yeOHHK M TPAKTHUKYyM JAJis CPEIHEro
npodeccuonansHoro oopazosanus / B.W. YBapoB — 2-e u3., nepepad u gom. - Mocksa : 3mparenscTBo
FOpaiit, 2023. — 393 c. C. 181

IIpakTnyeckas padora 18 Bpemena anrimiickoro riarosna YsapoB B.M. AHrnmiickuil s3pIK JUIst
skoHOMHCTOB (A2 — B2). English for Business + ayauo3amucu: y4eOHHK M TPAKTHUKYM MAJisi CPEIHEro
npodeccuonansHoro oopazosanus / B.W. YBapoB — 2-e u3., nepepad u gom. - Mocksa : 3mparenscTBo
FOpaiit, 2023. — 393 ¢. C. 280

IpakTuyeckasi padora 19 Mapkerunr YBapos B.1. AHrnuiickuii si3bIK 17151 S5KOHOMUCTOB (A2 — B2).
English for Business + ayauo3anucu: y4eOHHUK U MPAKTUKYM AJIs CPEAHET0 MPOopEeCCHOHATBHOIO 00pa30BaHUs
/ B.M. YBapoB — 2-e u3., mepepad u gon. - Mocksa : M3ngarensctBo HOpaiit, 2023. — 393 c. C. 192

IIpakTnueckas padora 20 IlpoaBu:kenme mno cuay:xkde YpapoB B.M. AHrnmmiickuii s3bIK IS
skoHOMHUCTOB (A2 — B2). English for Business + aynuoszamucu: y4eOHMK W NPAKTUKYM JUISL CPEIHErO
npodeccuonansHoro oopazosanus / B.W. YBapoB — 2-e u3., nepepad u gom. - Mocksa : U3narenbcTBo
IOpaiiT, 2023. — 393 c. C. 197

IIpakTuyeckasi padora 21 Pekinama YBapoB B.M. Anrnuiickuii s3bIK a1 S5KOHOMUCTOB (A2 — B2).
English for Business + ayauo3anucu: yueOHUK U MIPAKTUKYM JJIsl CPEAHErO NPOPECCHOHATBHOIO 00pa30BaHUs
/ B.W. YBapoB — 2-e u3., nepepab u gorm. - Mocksa : U3garensctBo FOpaiit, 2023. — 393 c. C. 201

IIpakTnyeckas padora 22 MexxayHapoaHasa Toprosias YBapoB B.M. AHrmmiickuil s3bIK JUIst
skoHOMHUCTOB (A2 — B2). English for Business + aynuosamucu: ydyeOHMK M HPAaKTUKYM MJIs CPEIHEro
npodeccuoHaibHOro obpazoBanus / B.W. YBapoB — 2-e u3., mepepad u gom. - Mocksa : M3narenscTBo
IOpaiit, 2023. — 393 ¢. C. 204

IpakTuyeckasi padora 23 JlesoBbie uukiabl YBapoB B.M. AHrmuiickuil s3bIK 1711 5KOHOMUCTOB (A2
— B2). English for Business + ayauosamnucu: y4eOHMK M TMPAKTUKYyM JJIsi CPelHEro NnpodeccCHOHaIbHOTO
obpazoBanust / B.W. YBapoB — 2-e u3., nepepad u gom. - Mocksa : M3gatensctBo FOpaiit, 2023. — 393 c.
C.217

IIpakTnueckas padora 24 Kpuszuc Ypapo B.M. Anrnuiickuil s3bIk JUisi SKOHOMHUCTOB (A2 — B2).
English for Business + ayanozanucu: ydeOHUK U MPAKTUKYM JJIS CPEIHETO NMPOo(hecCHOHAIILHOTO 00pa30BaHUs
/ B.W. YBapoB — 2-e u3., nepepad u gom. - Mocksa : U3narensctBo FOpaiit, 2023. — 393 ¢. C. 221

IIpakTnyeckas padora 25 busHec-crparerust Ysapos B.1. AHrnmiickuii s3bIK U1 SKOHOMHCTOB (A2

- B2). English for Business + ayano3anucu: y4eOHMK W NPaKTHKYM Ui CPEAHEr0 Npo(ecCHOHAILHOTO
obpazoBanmst / B.W. YBapoB — 2-¢ u3., mepepad u goim. - Mocksa : UzmarensctBo FOpaiit, 2023. — 393 ¢. C. 226

IIpakTnuyeckass padora 26 DiaekTpoHHas Toproeas YBapoB B.M. AHrmmickuil s3bIK Uis
skoHOMHCTOB (A2 — B2). English for Business + ayauo3anucu: y4yeOHMK M TPAaKTHUKYyM JJisS CPEIHETro

npodeccuonansHoro oopazosanus / B.W. YBapoB — 2-e u3., mepepad u gom. - Mocksa : U3marenscTBo
IOpaiir, 2023. — 393 c. C. 231
IIpakTuyeckas padora 27 CTpykTypa KOMMepuuu AnrypOoexoBa T.M. AHrnuickui si3bIK JUIs

skoHOMHCTOB (A2 — B2). English for Business + ayauo3anucu: y4yeOHMK M TPAaKTHUKYyM AJis CpPEIHETro
npodeccuonansHoro oopazosanus / Amypo6ekoBaT.U., 3.I'. Mup3oeBa — 2-e u3., ucnp. u aon. - Mocksa :
N3patensctBo FOpaiit, 2023. C. 8

IIpakTnyeckas padora 28 @akTopbl NPOU3BOACTBAa AllypOeKoBa T.M. AHrnuickuil si3pIK JUIs
skoHOMHUCTOB (A2 — B2). English for Business + ayawo3amucu: yd4eOHWK W TPAKTUKYM MJIsI CPEAHETO
npodeccuonansHoro oopazosanus / Amyp6ekoBaT.U., 3.I'. Mup3oeBa — 2-e u3., ucnp. u aomn. - Mocksa :
N3parensctBo FOpaiit, 2023. C. 29

IIpakTuyeckas padora 29 Toprosias Amrypoexkosa T.M. AHIVIMHACKUMA S3BIK JUIsl 5KOHOMHCTOB
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(A2 — B2). English for Business + ayauo3anucu: y4eOHHK U MPAKTHKYM JUISI CPEAHETO MPOQPECCHOHATHHOTO
obpazoBanus / ArnrypbexoBa T.N., 3.I'. MupzoeBa — 2-¢ u3., ucnp. u nom. - Mocksa : 3gaTenbcTBo
FOpaiir, 2023. C. 48

IIpakTuyeckasi padora 30 busnec opranuzanuu AmypoekoBa T.M.  AHrMicKWiA — S3bIK  JUIS
skoHOoMuCTOB (A2 — B2). English for Business + ayaumosamucu: y4eOHHK W MPAKTUKYM JUIS CPEIHETO
npodeccuoHaibHOTO 00pa3oBanus / AmrypoekoBaT.U., 3.I. Mup3oeBa — 2-¢ u3., ucnp. u jom. - MockBa :
MzparensctBo FOpaiit, 2023. C. 91

IIpakTuyeckasi padora 31 Kommepueckue 6anku AmypoekoBa T.M.  AHramickmii  S3bIK IS
skoHOMUCTOB (A2 — B2). English for Business + ayaumoszamucu: y4eOHHK W MPAKTUKYM JUIS CPEIHETO
npodeccuoHaibHOTO 00pa3oBanus / AmrypoekoBaT.U., 3.I. Mup3oeBa — 2-¢ u3., ucnp. u gom. - MockBa :
MzparensctBo Opaiit, 2023. C. 114

IIpakTuyeckasi padora 32 ®onaoBas Gup:ka AnrypoeKoBa T.M. Anrmuiickuii  sS3bIK IS
skoHOoMuCTOB (A2 — B2). English for Business + ayaumosamucu: y4eOHHK W MPAKTUKYM JUIS CPEIHETO
npodeccuoHaibHOTO 00pa3oBanus / AmrypoekoBaT.U., 3.I. Mup3oeBa — 2-¢ u3., ucnp. u gom. - Mocksa :
MzparensctBo IOpaiit, 2023. C. 134

IIpakTnyeckas padora 33 Hanoru AmypoexoBa T.M. AHrmumiickuil s3bIK AJi1 SKOHOMHUCTOB (A2 —
B2). English for Business + ayauo3anucu: y4eOHMK W TPaKTUKYM ISl CpelHero mnpodeccruoHaIbHOTO
oOpazoBanus / AmrypbekoBa T.W., 3.'. Mup3oeBa — 2-e u3., ucnp. u aom. - Mocksa : M3narenscTtBo
IOpaiir, 2023. C. 158

IMpakTuyeckass pagora 34 Ilyremecrusi AHIMIUNCKUI $3BIK JUISL CTYJIEHTOB 3KOHOMHYECKOTO
kowtemka / W. I1. Arabeksn. — M3a. 26-e, crep. — PocroB /]| : ®enukc, 2017 — 347, [1] c. — (Cpennee
npodeccuonansHoe obpazosanue). Crp. 75-77, ynp3.1., 3.2., yop. 3.3.

IMpakTnueckass pagora 35 Ilokynku AHITIMHACKUNA SA3bIK Ui CTYAEHTOB SKOHOMHYECKOTO
komemka / W. I1. AraGeksn. — U3a. 26-e, crep. — PoctoB /] : ®enukc, 2017 — 347, [1] c. — (Cpennee
npodeccuonansHoe oopazosanue). Ctp. 78-80.

IIpakTnueckas padora 36 Ilpuem Ha padory AnrypOexoBa T.M. Anrmumickuii  S3bIK A
skoHOMHCTOB (A2 — B2). English for Business + ayauo3amucu: y4yeOHMK M IPAaKTHUKYyM AJis CPEIHETrO
npodeccuoHaabHoro oopazosanus / AmypOekosaT.W., 3.I'. Mup3oeBa — 2-e u3., ucnp. u gon. - Mocksa :
MzparensctBo IOpaiit, 2023. C. 187

IIpaxkTuyeckas pa6ora 37 bankoBckue ycayrn AHTTIMACKUH S3BIK I CTYAEHTOB SKOHOMHYECKOTO
komutemka / W. I1. Arabeksin. — U3a. 26-e, crep. — PocroB u/l] : ®enuke, 2017 — 347, [1] c. — (Cpennee
npodeccuonansHoe obpazoBanue). Ctp. 92-94.

IMpakTuyeckasi padora 38 Cambie Gobiine 6aHku Poccun AHTIIMIICKUHN SI3BIK JIJIS1 CTYJICHTOB
skoHOMHuecKkoro komnemka / U. I1. Arabeksn. — U3a. 26-e, ctep. — Poctos v/l : ®enukc, 2017 — 347, [1] c. —
(Cpennee npodeccuonanbHoe oopazoBanue). Ctp. 112-114.

IlpakTuyeckasi padora 39 Cawmble Ooabmue 0ankum BennmkoGpuTanuum AHTIIMUCKUN S3BIK JJIA CTYACHTOB
skoHomudeckoro koimemka / U. T1. Arabeksin. — U3, 26-e, crep. — PoctoB H//] : ®enukc, 2017 — 347, [1]
c. — (Cpennee npodeccuonanpHoe odpazoBanue). Ctp. 138-140.

IpakTnyeckas padora 40 Kommepueckne 6aHkH AHTIIUACKUAN SI3BIK U CTYJIEHTOB YKOHOMHYECKOTO KOJUIEIKA
/ W. TI. ArabeksH. — U3m. 26-e, crep. — PoctoB H/[| : ®enmkc, 2017 — 347, [1] c. — (Cpenuee
npodeccuonaibHOe obpazosanue). Ctp. 208-211.

IIpakTuyeckasi pagora 41 Cambie Gobinne 6anku B Mupe AHTTUNUCKUMN A3BIK AJI1 CTYJIEHTOB YKOHOMHYECKOTO
komemka / U. I1. ArabeksH. — U3a. 26-e, crep. — PoctoB H/]I : dennkce, 2017 — 347, [1] ¢. — (Cpennee
npodeccuonansHoe oopazoBanue). Ctp. 318-323.

IpakTnyeckas padora 42 Unpasiuus Pantckas JL.K., Kokpeiin C. Guide to  Economics, «Macmillany, M., 2013.

Crp. 82-83.

IpakTuueckasi padora 43 CorjiacoBanue BpeMeH B IJIaBHOM U NPUAATOYHOM NPEAI0KEHNH AHIIIMHACKAHN S3bIK /

. I1. Arabeksn. — Uzn. 26-e, crep. — Poctos H/]] : @ennkc, 2015 — 318, [1] c. — (Cpeanee npodecCHOHAITEHOE

obpazoBanme). Ctp. 125-127, yop. 11.1., 11.2.

IIpakTuyeckas padora 44 IlpaBuia peueBoro 3TuKera AHIVIMACKUN SI3BIK U1l CTYJEHTOB SKOHOMHYECKOTO
komemka / W. T1. Arabeksin. — U3a. 26-e, crep. — PoctoB H/]] : ®enukc, 2017 — 347, [1] c. — (Cpennee
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npodeccuonansHoe oopazosanue). Ctp. 94-97, ymp 3.21., 3.22.
IMpakTuueckas: padora 45 JIe10Boit HHOCTPAHHBIN A3BIK AHTIIUHCKHAN s3BIK: y4e0. ocoOue s CTyA. cpei. mpod.

yueb. 3aBenenuii / A.Il. ['ony6es, H.B. bamoxk, . b. CmupHoBa. — 6-¢ u3a., crep. — M.: znatenbckuil 1eHTp

«Axanemus», 2008. — 336 c. Ctp. 266-267
IIpakTuueckass padora 46 /lesoBas mepenmcka AHTTUICKUHN SI3bIK: y4e0. mocoOue Uil CTyl. cpea. mpod. y4uel.

3apeaenuit / A.Il. T'omy6es, H.B. bamok, . b. CmupHoBa. — 6-¢ u3m., crep. — M.: M3gaTenbckuii LeHTp

«Axanemus», 2008. — 336 c. Ctp. 267-269.
IMpakTuueckas: paGora 47 Opuuuaiabubie NUCHLMA, pe3loMe AHTIIMHCKUN s3BIK: yueO. mocoOue I CTyHd. Cpej.

npod. yue6. 3aBenenuii / A.Il. 'ony6es, H.B. bamok, U. b. CmupHoBa. — 6-¢ u3a., crep. — M.: 3garensckuii

ueHtp «Akaaemusy, 2008. — 336 c. Ctp. 269-272.

Ipakrnueckass padora 48 AmKerbl, Aea0Basi JOKyMeHTamust AHTIUHACKUAN s3bIK: yued. mocobue st

ctyn. cpea. npod. yued. 3aBenenuii / A.Il. I'onybes, H.B. bamok, . b. CmupHoBa. — 6-¢ u3n., crep. — M.:
W3narensckuit neHTp «Akanemus», 2008. — 336 c. Ctp. 273-278.

Conmepxanue, dTanbl MPOBEACHUS W KPUTEPUM OICHWBAHUS NPAKTUYECKUX  PabOT

MMPEACTABJIICHBI B MCTOAUYCCKUX YKA3AHUAX I10 IMPOBCACHUIO IMTPAKTUYCCKUX pa60T.

IIpoBepka BHINOJHEHUS] CAMOCTOSITENILHOI padoThl. CamocTosATeIbHAS pabOTa HAIIpaBIeHa

Ha CaMOCTOATCIBHOC OCBOCHUC U 3aKPCIIJICHUC PE3YJIbTATOB O6yLIGHI/I${.

CaMocTrogTeIbpHas IIOATOTOBKA O6y‘IaIOHII/IXCﬂ Mo AMCHUILIMHE IMpeaAIojgaract CJICAYIOUINe

BHJIBI B JOPMBI paOOTHI:

Cucrematnyueckasi mpopadOTKa KOHCIIEKTOB 3aHATHH, Y4eOHOH M CHEeNMalbHOM WHOCTPAaHHOU

JIUTEPATYPHI.
CamocrosTenbHOE H3yUYeHUEe MaTepualla 1o yueOHOH U CrielnanibHOM HHOCTPpaHHOMU JInTepaType.
Hanwucanue u 3ammra a0KjIa1a; NOArOTOBKA K COOOIICHUIO WK Oecee Ha 3aHATHU IO 33JaHHOM
IIpENnoaaBaTesIeM TEME.

UreHue u nepeBo NpoUIbHBIX TEKCTOB.

Pabora co cipaBo4HO 1UTEpaTYpOil 1 HOPMATUBHBIMU MaTepUaJIaMU.

Cpoanas Tad/M1a 0 IPUMEHsIeMbIM (popMaM M METOJAM TEKYIIero KOHTPOJISI M OLCHKH

pe3yJibTaToOB 00y4eHHs

PesynbTaTnl 00y4eHusi(0CBOCHHBIC YMEHHUH,
YCBOCHHbIE 3HAHUS)

®opmMbI U METObI KOHTPOJISI M OLIEHKHU
pe3yJabTaToB 00y4eHHsI

OcBOCHHBbIC YMEHUS:

obmatkcs (YyCTHO U MTMCBMEHHO) Ha
WHOCTPAHHOM $I3bIKE Ha MpodeccroHabHbIE U
MTOBCE/THEBHBIE TEMBI; TICPEBOMTH (CO
CJIOBapeM) HHOCTPAHHBIE TEKCTHI
npo¢eCCHOHAIIBHON HAIPaBJIECHHOCTH;
CaMOCTOSITENTLHO COBEPIIEHCTBOBATh YCTHYIO U
MMMCbMEHHYIO PEYb.

BrimonHenue npaktuyeckux padboT
OneHka npaBUIBHOCTH BBITIOJIHEHHSI HTOTOBOM
KOHTPOJIbHOM pabOoThI

YcBoeHHDBIE 3HAHNA:

nexkcraeckuit (1200 - 1400 nexcuueckux
€IMHUI]) ¥ TPAMMATHIECKU MUHUMYM,
HE0OXOIUMBII I YTEHUS U TIepeBoia (co
CJIOBapeM) HHOCTPAHHBIX TEKCTOB
npodeccroHaEHON HAMTPABICHHOCTH.

BrimonHenue npakTuueckux padboT
OreHka NpaBUILHOCTU BHITIOJTHEHHSI HTOTOBOM
KOHTPOJIbHON PabOThI

3.2 ®opma NpoMeKyTOUYHOI aTTeCTAlNU
HpOMC)KYTO‘-IHaH arrecraguda 1o JUCHUIIJINHE I/IHOCTpaHHBIfI SA3BIK — UTOTrOBast KOHTPOJIbHAA
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pabota B 3 u 4 cemecTpax.

OOyuaromiuecs AOMYCKAOTCA K Clade UTOTOBOM KOHTPOJIBHOM paOOThI MPH BBHIMOJIHEHUH BCEX
BUJIOB MPAKTUYECKUX PA0OT, MPEAYCMOTPEHHBIX pabouell mporpaMMoil M KajleHAapHO-TeMaTHYECKUM
IUIAHOM JIUCLUIUIMHBIL.

HTorosast KOHTPOJIbHAS IPOBOJAATCS 3@ CYET BPEMEHU OTBEIECHHOIO Ha MU3yYEHUE JNUCLUIUIMHBI
IPU YCIOBUH CBOEBPEMEHHOIO M KayeCTBEHHOI'O BBINOJIHEHMs OOydyarolMMCs BCeX BHJIOB pabdoT,
NPEIyCMOTPEHHBIX pabodeil IporpaMMoOi JUCIUTUINHBL.

KonTtpoabnas padora Nel
1. IlpoyunTaiiTe 1 NHCLMEHHO NepeBeIUTe TEKCT.

Theory Of Demand
1. Consumer demand is the quantities of a particular good that an individual consumer wants and is able to buy as the
price varies, if all other factors influencing demand are constant.
2. That is. consumer demand is the relationship between the quantity demanded for the good and its price. The factors
assumed constant are prices of other goods, income, and a number of noneconomic factors, such as social, physiological,
demographic characteristics of the consumer in question.
3. The theory of demand is based on the assumption that the consumer having budget constraint seeks to reach the
maximum possible level of utility, that is, to maximize utility, but he usually prefers to obtain more rather than less. The
consumer has to solve the problem of choice. Provided he is to maintain a given level of utility, increases in the quantity
of one good must be followed by reductions in the quantity of the other good. The consumer has to choose the specific
goods within the limits imposed by his budget.
4. The concept of marginal utility is of great importance for solving the utility maximization problem. The marginal
utility of a good is the additional utility obtained from consuming an additional unit of the good in question. The marginal
utility from consuming a good decrease as more of that good is consumed. The income should be allocated among all
possible choices so that the marginal utility per dollar of expenditure on each good is equal to the marginal utility per
dollar of expenditure on every other good.
5. A price increase will result in a reduction in the quantity demanded. This relationship between the quantity demanded
of a good and its price is called the law of demand. As the marginal utility from each additional unit of the good
consumed decreases, the consumer will want to buy more of this good only if its price is reduced.
6. Market demand is the quantities of a good that all consumers in a particular market want and are able to buy as price
varies and as all other factors are assumed constant. Market demand depends not only on the factors affecting individual
demands, but also on the number of consumers in the market. The law of demand also works with market demand.
2. MoaTBepaAMTE WJIM OMPOBEPTHUTE BHICKA3LIBAHUS OTHOCUTEIbHO COIeP:KAHUS TEKCTA U HCIPABbTE HEBEPHBIE
yrBep:xaeHus (True/false/Non stated). IIpeasio:keHus: nepeseaure.
1. Consumer demand is the relationship between the quantity demanded for the good and price.
2. The manufacturer must solve the problem of choice.
3. Marginal utility is not very important concept in the theory of demand. 4. The law of demand states that the quantity
demanded and the price of commodity are inversely related.
5. Market demand doesn't depend on the number of consumers in the market.
3. [IncbMeHHO OTBETHTE HA BOMPOCHI K TEKCTY.
1. What factors influencing consumer demand are assumed constant?
2. What is the principle assumption of the demand theory?
3. How should the consumer allocate his income?
4. What is market demand?
5. In what way does market demand differ from individual demand?

KonTtpouabHnas pa6ora 2

3aoanue 1. IIpounTaiiTe U nepeBeANTe TEKCT, IPUAYMaHTe I HEro 3aroJ10BOK.

The Bank of Russia has a vertically integrated centralized structure, comprising the central office,
territorial institutions, the cash processing centre (CPC), and other organizations. The National
Financial Council operates through the Bank of Russia, while the bank’s central office includes a board
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of directors and a chairperson. The Bank of Russia’s territorial institutions are autonomous and perform
some of the functions of the Bank of Russia across Russia’s regions. The regional territorial institutions
are based ineconomic regions and cover several constituent entities of Russia. They comprise the main
departments in the regions, territories, and autonomous districts of Russia, in Moscow and St.
Petersburg, and national banks in the republics of the Russian Federation. The main departments take
part in the implementation of the state monetary and credit policy, ensuring the banking system’s
development and strengthening; the efficiency and continuous operation of the settlements system;
the regulationand supervision of activities of credit institutions in the securities market; the foreign
exchange control;the analysis of the state of the economy and its development prospects, as well as the
analysis of regional financial markets. A territorial institution has no legal status and is empowered
with authority in accordance with the Bank of Russia’s regulation and statutory acts. Cash processing
centers (CPCs) are structural units of territorial institutions. The main goal of the CPCs is to ensure the
existence of an efficient, reliable and safe payment system in Russia. The CPCs have contractual
relationships with credit institutions, representative and executive bodies, local government authorities,
federal treasury bodies, and other clients.

3ananme 2

HajiguTe oTBeTHI HA BONPOCHI B TEKCTE: 1.

What structure does the Bank of Russia have?

2. Where are the regional territorial institutions based?

3. Where do the main departments take part?

4. What is the main goal of the CPCs?

3ananue 3 CkaknrTe, KaKkue U3 BbICKA3bIBAHNH BepHbIE, 3 KAKHe — HeT.

Hcnpasbre HeBepHble cy:xkaenns. 1. The Bank of Russia has a horizontally integrated centralized
structure. 2. The regional territorial institutions are based in economic regions and cover several
constituent entities of Russia. 17 3. The main departments take part only in the implementation of the
state monetary and credit policy. 4. A territorial institution has a legal status. 5. The main goal of the
CPCs is to ensure the existence of an efficient, reliable and safe payment system in Russia.

HroroBasi KoHTpoJIbHaAs1 padoTa 3 cemecTp

1. Read this information for visitors to Japan.
Match the headings (1-7) with the paragraphs (a-g):
1. What to wear.
2. Business cards.
3. Eating out.
4. Greetings.
5. During and after meetings.
6. Talking to others.
7. Before a meeting.
Doing Business in Japan
a. When you meet someone in Japan, it is normal to bow. However, it's OK to shake hands, particularly with people who
work in international companies. It's not a good idea to hug people.
b. Always use chopsticks with your right hand. Place them on the side of a dish after you have started eating, not on the
table. And never leave them standing in the rice bowl - it's bad hick.
c. Your business card should state your name, company and position in your language and (on the back) in Japanese.
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Always give and receive cards with both hands. Treat other people's cards with respect -look at them carefully before
putting them away. Never write or make notes on them.

d. Send an agenda in advance and make it clear what the meeting is about. Also, send any documents - translated into
Japanese. Try to find out who will attend, and check if your hosts speak English. If not. you will need an interpreter.

e. Allow time for proper introductions and small talk as a friendly atmosphere is helpful. If there is silence during the
meeting, don't worry- this is thinking time. Always take notes, and write to thank your hosts and confirm any decisions.
f. You shouldn't use someone's first name until you have you have met several times and know each other well Be sure to
use titles such as Mr, Ms, or -saw, but never use -san when referring to yourself.

g. Japanese businessmen wear a blue or grey suit, a white or blue shirt and dark tie. Businesswomen should also wear a
suit and use only a little jeweller and make-up. In summer when it's hot and humid, it's a good idea to pack several
changes of clothes.

2. Find the words in the text which mean:

1) a list of things that will happen or be discussed and dealt with at a meeting

2) to bend your head or the top part of your body forward and down, as a sign of respect

3) before a particular time

4) someone who organizes an event and invites the guests

5) to put your arms around somebody, especially to show that you love him her

6) the feeling that you haw when you admire or have a high opinion of somebody

7) objects made from gold, silver, and valuable stones that you wear for decoration

3. Complete the sentences rising information from the text:

1. It's a good idea to ...

2. You shouldn't...

3. It's not polite to ...

4. It's important to ...

5. Never...

4. Find the words in the text which are opposite to:

1. To miss

2. Dry

3. To relax

4. Guest

5. Hostile

6. To receive

5. Put the words in the right order to produce the correct sentences:
1. Make, knows, the. of, everyone, sure. the. and. time. the. date, meeting.
2. Don't, referring, use. to. when, -san, yourself.

3. They, the, in, us. send, agenda, advance.

4. He. been, the, hasn't, business, given, card.

5. 1It's, a, business, from, good not. to, a, idea, partner, kiss, Japan.

6. How, you, a, when. feel. met. Japanese, did. businessman, you, first, the, for, time?
7. They, don't, speak. English, they?

8. Didn't, your, him, business, you, give, card?

9. When, an, will, need, you, interpreter?

10. Who, speak, about, will, particular, points?

3. March each sentence opener (1-5) with a suitable ending (a-e):
1. If we have too much work and not enough time ...
2. In my job, I use my imagination and ideas a lot...
3. Sometimes my job is difficult...

4. I do the same thing everyday-...

5. There is so much to do at work ...

a) ... so the work is really creative.

b) ... but I would get bored if it was too easy.

¢) ... it can be quite stressful.

d) ... that I'm always busy.

e) ... my job is boring.



4. Choose the correct variant:

1. OH omo37aJ1 Ha TTOE3, HO €My KaK-TO yAaJloCh IIPUeXaTh BOBPEMSI.
a. He missed the train but somehow he managed arriving on time.

b. He missed the train but somehow he managed to arrive on time.

c. He missed the train but somehow he had managed to arrive on time.

HroroBasi KoHTpoJbHas padoTa 3a 4 cemecTp

1. Read this article about marketing.
Match the questions (1-6) with the paragraphs (a-J):
1. How do I meet my objectives?
2. What do I want to achieve?
3. What is marketing?
4. How do I communicate my message?
5. How do I find out this information?
6. What do I need to know?
What Is Marketing?
a. Marketing is finding out about TOUT customers and competitors so that you can provide the right product at the right
price.
b. Think about the people you want to sell to: your target market. Different products have different target markets, for
example. Swatch and Rolex watches. Questions to ask are:
- Who are my customers - age.sex. income?
- What is the size of the market?
- Is it possible for the market to get bigger?
- What about product awareness - do people know about my company's products?
¢. You find out this information through market research. Market research uses interviews to find out about people's
attitudes and questionnaires to find out about their shopping habits.
d. When you know who your customers are and how big your market is the next step is to set your objectives. Do you
want to increase sales? To increase market share? Or to make your product different from the competition?
e. Next, think about your strategy for meeting your objectives. If your objective is to increase market share, you could:
- Find new customers by making your product more attractive
- Take customers from your competitors
- Persuade your customers to use more of your product
f How will you make your strategy work? What message do you want to send? There are many types of promotion and
it's important to choose the right one. e. g.
- Advertising on TV, in newspapers, etc.
- Direct marketing by post (mailshots)
- Telesales - selling to customers on the phone
- Point-of-sale material in shops - free samples or special offers. Now you are ready to launch your product in the market.
Good luck!
. Find the words in the text which mean:
. Ways of telling people about your products.
. The part of the total market that buys your products.
. Knowledge of your company's products.
. Other companies that sell similar products.
. Finding out about the market.
. To introduce a new product to the market.
. The kind of people you are interested in selling to.
. A plan you use in order to achieve something.
. Complete the sentences using information from the text:
. First you have to ...
. To find out about...
. The next step is ...
. After that you should ...
. Finally...

NP WO WooJIOW A~ WN~RN
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4. Find the words in the text which are opposite to:
1) partner

2) decline

3) similar

4) expenditure

5) discourage

5. Put the words in the right order to produce the correct sentences:
. What. of. the. purpose, the. is. advertisement?

. How. your, you, strategy, make. will, work?

. Do, to, people, or, inform, about, you, your, product, want, service?
. What, know, company's, do, about, your, people, products?

. Why, you, are. advertising?

. Different, target, have, different, products, markets.

. They, for. their, about, are. information, the. looking, competitors.

. He. to. the. persuade, potential, failed, customers.

. Our. that. time. for. shows, the. soaps, and. research, best, is. dramas. TV ads, music, between, programmes.
10.Find, who, customers, out, your, are.

3. Match each sentence opener (1-5) with a suitable ending (a-e):

1. An agreement to sell only one manufacturer” s goods...

2. All the people involved selling a company's goods or services..

3. A licence registering an invention and protecting ownership ...

4. People who buy from companies and sell to retailers...

5. Ownership of the reproduction rights of intellectual property...

a) ... are the sales force.

b) ... is called a patent.

c) ... is called a sole distribution agreement.

d) ... are called independent distributors.

O 01O\ N Wi —

4. Cucrema oueHuBanus komiuiekTa @OC Tekyliero KOHTPOJIsi ¥ MPOMEKYTOYHOM
aTTecTanuu

[Tpu orleHMBaHUM IPAKTHUECKON U CAMOCTOSITENIbHON pabOThI CTYI€HTa YUUTHIBAETCS
CleyIolIee:

- KQ4eCTBO BBINOJIHEHUS IPAKTUUECKON YacTH pabOThI;

- KauecTBO 0(OpMIIEHHUS OTYEeTa 10 paboTe;

- Ka4eCTBO YCTHBIX OTBETOB Ha KOHTPOJIbHBIE BONPOCHI MPHU 3aLIUTE PAOOTHI.

Kpurtepun oneHuBaHNsA NPAKTHYECKUX PadoOT.

[TpakTyeckas paboTa OIEHMBAETCS MAKCUMAIBHO OLIEHKOH «5» (OTJIMYHO).

Kaxxnoe 3amanme orieHUBaeTCss MAKCUMAIBHO OLIEHKOU «5» (OTIUYHO).

Ilo pe3ynpraTam OLEHMBAHUS BCEX 3a/laHUM OLIEHKA COOTBETCTBYET CPEIHEN.

Kpurepun oneHuBaHNMs YCTHOTO OTBETA (IUAJIOTOB, COO0IIEHHI], IEPEBOI0B TEKCTAa) B
PaMKax NPAKTHYECKHUX M J1a00PATOPHBIX 3aHATHI.

Kaxxnpiii Bua paboTHI OlIEHUBAETCS 1O MATHOALHOM KA.

«5» (0TIMYHO) — 32 TITyOOKOE U TOJTHOE OBJIAJICHHE COJIEpKAaHUEM yU4eOHOTro MaTepralia, B KOTOpOM
00yYaroUiicss CBOOOIHO M YBEPEHHO OPUEHTHPYETCS; 32 YMEHHUE PAKTUYCCKH MPUMEHSITh TCOPETHUYCCKUE 3HAHMUS,
BBICKa3bIBaTh U 00OCHOBBIBATh CBOM CyKAcHHS. O1ieHKa «5» (OTJIMYHO) MPEAINoJiaraeT rpaMOTHOE U JIOTHYHOE
U3JI0KEHUE OTBETA.

«4» (X0poII10) — eCTM 00yJaIOIIUIACS TTOJTHO OCBOMI YICOHBIN MaTepHall, BlIaieeT HayIHO-TIOHATHHHBIM
anmapaToM, OpHEHTHPYETCS B M3YYCHHOM MaTepuaie, OCO3HAHHO MPUMEHSET TEOPETHUECKUE 3HAHWS Ha MPAKTHKE,
TPaMOTHO M3JIaraeT OTBET, HO COJIepKaHue U (hopMa OTBETA UMEIOT OT/CIIEHBIC HETOYHOCTH.

«3» (YIIOBIIETBOPUTEIILHO) — €CIIHM 00y4Jaromuiicss OOHApYKUBACT 3HAHUE U IIOHUMAHUE OCHOBHBIX TOJIOKCHUH
yueOHOro MaTepHaia, HO M3JIaraeT ero HEeMoJIHO, HEMOCIe0BaTeIbHO, JOIMYCKAET HETOYHOCTH, B IPUMECHEHHH
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TEOPETUYECKUX 3HAHUH IPU OTBETE HA IPAKTUKO-OPUEHTUPOBAHHBIE BOIIPOCHL; HE YMEET J10Ka3aTelbHO 000CHOBATh
COOCTBEHHBIE CYXKICHUS.

«2» (HEeyJOBIETBOPUTEIHHO) — €CJIN OOYUAIOLINICS IMEET Pa3pO3HEHHbIE, OECCUCTEMHBIE 3HAHUS, JOMYCKAET
omMOKY B ONpeAeICHUH 0a30BbIX MOHITUH, HCKAXKAET UX CMBICI; HE MOYKET NPAKTUUYECKH MPUMEHSITh TEOPETHUECKHIE
3HAHUSL.

KonTpoasnas paGoTa oueHuBaeTcs 10 MTH 0aIbHOH HIKalle caeaytomumM oopazom: OneHka «5»

cooTBeTcTBYET 86% — 100% mpaBUIBHO BHIMOIHEHHBIX 331aHUH.

Onenka «4» coorBercTBYeT 73% — 85% IpaBUIIbHO BHIMOJIHEHHBIX 3a1aHUM.

Onenka «3» coorBercTBYET 53% — 72% NpaBUIBHO BHIMOJIHEHHBIX 3aAaHUM.

Ouenka «2» cootrBeTcTBYET 0% — 52% MpaBUIBLHO BHIIOJHECHHBIX 3aIaHUM.

Kpurtepun oueHuBaHus yCTHOI'O OTBETA.

«5» (oTIYHO) — 3a TITyOOKOE U MOJTHOE OBJIAJCHHE COJEpKAaHIEM yIeOHOTo MaTeprala, B KOTOPOM
oOyyaronuiics cBOOOHO U YBEPEHHO OPHUEHTHPYETCSI; 32 YMEHHE NPAKTUUECKH MPUMEHSTH TEOPETHUECKUE 3HAHUS,
BBICKa3bIBaTh U OOOCHOBBIBATh CBOM CYKJICHHS; 32 TPAMOTHOE U JIOTHYHOE U3JIOKEHUE OTBETA.

«4» (Xxopo1Io) — eci 00YJAFOIIUIACS TIOTHO OCBOMIT y4eOHBIN MaTepral, BIaeeT HayIHO-TTOHITHHHBIM
anmapaToM, OpHEHTHPYETCS B M3Y4EHHOM MaTepuae, OCO3HAHHO MPUMEHSET TEOPETHUECKIe 3HAHHS Ha MTPAKTHKE,
IpaMOTHO M3JIaraeT OTBET, HO CoJiepKaHue U (popMa OTBETa UMEIOT OTICIbHBIE HETOYHOCTH.

«3» (YILOBIIETBOPUTEJIEHO) — ecIi 00yJaroImuiicss 00HapyXKMBAaeT 3HAHUE U IOHUMaHHE OCHOBHBIX TOJIOKEHUN
y4eOHOro MaTepHaia, HO U3J1araeT ero HeMoJHO, HEMOCIEA0BATEIbHO, JOIYCKAeT HETOUHOCTH B IPUMEHEHUH
TEOPETUYCCKUX 3HAHHUH TIPU OTBETE HA MPAKTHKO-OPHEHTHPOBAHHBIE BOIPOCKHL;, HE YMEET JI0Ka3aTelbHO 000CHOBATh
COOCTBEHHBIE CYXKICHUSI.

«2» (HEeYIOBIETBOPUTENHHO) — €CIIA 00YUAIOIIHMIICS NMEET pa3poO3HEeHHBIE, 0ECCUCTEMHBIE 3HAHUS, JTOITyCKaeT
OIIMOKH B OIpEaCICHNU 6a3OBI)IX HOHHTHﬁ, HUCKaXAaCT UX CMBICJI; HC MOXKET NPAKTUICCKU IIPUMECHATHL TCOPETHUICCKHUE
3HaHU.

Kpurtepuu oueHuBaHus BbINOJHEHUs YIPAKHEHMIA 10 TpaMMaTHKe.

«5» (OTIIMYHO) — COCTABJICH NPABMIIBHBIN aJITOPUTM BBIIIOJHEHUS YIPAXKHEHHH, B IOTHUYECKOM PACcCYKICHUH, B
BI)I60pC HOPMATHUBHBIX UCTOYHUKOB U PCIICHHUU HCT OHII/I6OK, IMOJIy4CH BCpHI)II\/'I OTBCT, YIIPAXKHCHNEC BBIIIOJIHEHO
panroOHAIBHBIM CIIOCOOOM.

«4» (XOpOI1110) — COCTaBJICH MIPABUIBHBIA QJITOPUTM BBIIIOJIHEHHS YIIPAXKHEHUH, B JIOTHUECKOM PACCYKICHUU U
PEIICHUN HET CYIIECTBCHHBIX OIIH/I6OK; MMpaBUJIIBLHO CACIaH BBI60p HOPMATHUBHBIX HCTOYHUKOB,; €CTh 00BICHEHHE
BBITIOJTHEHNUSI, HO YIIPXKHEHHE BBHITIOJHEHO HEPAIIMOHAIBHBIM CIIOCOOOM HIIH JIOMYIIEHO He 0oJiee ABYX HECYIIECTBEHHBIX
o1KNOOK, MOJYy4YEeHBI BEPHBIE OTBETHI.

«3» (YIOBJIETBOPHUTENLHO) — 33/IaHUE BBHITIOJIHEHO, B JIOTHYECKOM PACCYXICHUH HET CYIIECTBEHHBIX OIIMOOK, HO
J0NYIICHBI CYIIIECTBCHHBIC OIINOKHU B BBI60pe HOPMATUBHBIX UCTOYHUKOB; YIIPA)KHECHUC BBITIOJIHEHO HE MMOJIHOCTHIO UJIN
B 00IIIEM BUJIE.

«2» (HeyJOBIETBOPUTEIHHO) — YIIPAXKHEHNE BBIIIOJIHEHO HEMPaBUIILHO, TMOO HE BHIMOJIHEHO BOOOIIE.

Kpurtepun oueHuBaHus TeCTOBBIX 3a/1aHMIA.

«5» (ormuno) — 30 BepHBIX 0TBEeTOB (100%).

«4» (xoporo) — 22-29 BepHBIX 0TBETOB (75%-95%).

«3» (ynoBnerBoputenbHO) — 15-21 BepHBIX 0TBETOB (50%-70%).

«2» (HeyIOBIETBOPUTENHHO) — MeHee 15 BepHbIX 0TBeTOB (MeHee 50%).

Kpurepun oneHnBaHus TeCTOBBIX 3aJaHUH KOHTPOJBHBIX padoT.

«5» (oTmmun0) — 30 BepHBIX 0TBETOB (100%).

«4» (xoportro) — 22-29 BepHBIX 0TBETOB (75%-95%).

«3» (ynosnerBoputesbHo) — 15-21 BepHbIX 0TBeTOB (50%-70%).

«2» (HeyJOBIETBOPUTENHHO) — MeHee 15 BepHbIX 0TBeTOB (MeHee 50%).
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«5» (oTnMuHO) — 3a TIyOOKOE M TIOJIHOE OBJAJCHUE COACp)KAaHWEM y4eOHOTro Marepuania, B
KOTOPOM 00ydYaromuiicsi CBOOOAHO M YBEPEHHO OPUEHTHPYETCs; 32 yMEHHUE NMPAKTHUYECKU MPUMEHSThH
TEOPETUYECKHE 3HaHMs, BBHICKA3bIBaTh U OOOCHOBBIBATH CBOW CYXKICHHS; 32 TPAMOTHOE M JIOTUYHOE
U3JI0’)KEHUE OTBETA.

«» (xopomio) — ecinu OOydYarolIUICS TMOJIHO OCBOMJ YUeOHBIM MaTepuall, BIIAJCeT HAy4dHO-
MNOHSATUMHBIM  alllapaToM, OPUEHTUPYETCS B HW3YYCHHOM MarepHualie, OCO3HAaHHO IPHUMEHSET
TEOpPEeTUYECKHE 3HAHMS Ha IMPAKTHUKE, IPaMOTHO HM3JIaraeT OTBET, HO COAep)kaHue M (opma OTBETa
UMEIOT OTJIEIbHBIC HETOYHOCTH.

«3» (YyIOBIETBOPUTEIILHO) — €CIH OOyJaromuiics OOHAapy>KMBaeT 3HAHWE W TTOHMMAHUE
OCHOBHBIX TMOJIOXKEHHM Y4eOHOro MaTepuana, HO H3JIaraeT €ro HEMoJHO, HEeNOCleI0BaTeIbHO,
JIOMyCKaeT HETOYHOCTM B TNPUMEHEHHUH TEOPETHYECKMX 3HAHMA TPU OTBETE Ha IPAKTHKO-
OpPUEHTUPOBAHHBIE BOIPOCHI; HE YMEET J1I0Ka3aTeIbHO 000CHOBATh COOCTBEHHBIE CYKICHUSI.

«2» (HEyIOBIETBOPUTEIBHO) — €clIM OOydaromMiics HMEeT pa3po3HEHHbIE, OECCHCTEMHBIE
3HAHUA, JOMYCKAeT OLIMOKU B OMpejesieHuH 0a30BBbIX MOHATUN, MCKa)XaeT HUX CMBICT; HE MOXKET
NPaKTUYECKH IPUMEHATh TEOPETUIECCKUE 3HAHMSL.

Kputepuu onieHuBaHus BHINOJHEHUS YIPAKHEHUH 10 TpaMMaTHKe.

«5» (OTIUYHO) — COCTaBJICH MPABWIbHBIN aJTOPUTM BBIMOJIHEHHS YIPAXKHEHHH, B JIOTHYECKOM
paccyXJIeHHuH, B BBIOOpE HOPMATUBHBIX HCTOYHUKOB M PEIICHUH HET OMIMOOK, MOJTydeH BEPHBIN OTBET,
yIpa)KHEHHE BBITIOTHEHO PAllHOHATBHBIM CIIOCOO0OM.

«4» (X0po1I0) — COCTaBJICH MPABUIBHBIN aJITOPUTM BBIIIOJHEHUS YIPAKHEHHH, B JIOTHYECKOM
pacCcykI€HUU W PELICHUH HET CYIIECTBEHHBIX OLIMOOK; MPaBWJIBHO CJAeTaH BBIOOp HOPMATHBHBIX
UCTOYHUKOB; €CTh OOBSCHEHHE BBHIOJIHEHUS, HO YIPAXHEHHWE BBIMOJHEHO HEPAIMOHAIBHBIM
CIocoOOM WM JIOTYIIIEHO He 0oJiee IBYX HECYIECTBEHHBIX OIIMOOK, TOTyYeHbl BEPHBIE OTBETHI.

«3» (YyOOBJIETBOPUTENHHO) — 3aJaHUE BBINOJHEHO, B JIOTHYECKOM PAaCCYXKIECHUU HET
CYIIIECTBEHHBIX OLINOOK, HO JOIMYIIECHHI CYIIIECTBEHHBIE OLTUOKH B BBIOOpE HOPMATHUBHBIX HCTOYHHUKOB;
yIpakHEHHUE BHIIOJIHEHO HE TIOJTHOCTHIO WIIH B OOIIIEM BHJIE.

«2» (HeylOBIIETBOPUTEIHHO) — YIPAXXHEHHUE BBIIIOJHEHO HEMPABUIILHO, JUOO HE BBITOJHEHO
BOOOIIIE.

Kpurtepuu onieHnBanus nepeBoja TeKCTa.

«5» (OoTnMYHO) — 3a TIYOOKYH0 W TIOJHYIO Iepefady COACp)KaHUS TEKCTa, B KOTOPOM
oOyyaromuiicss CcBOOOJHO M YBEPEHHO OpHEHTHUPYETCSA; 3a YMEHHE MPAKTHYECKH MPUMEHSThH
TEOPETUYECKHE 3HAHUS 10 TPaMMaTHYECKOMY U JIEKCHYECKOMY HAIOJHEHHIO TEKCTa, BHICKA3BIBATH U
000CHOBBIBAaTh CBOM CY)KJICHHSI; 38 IPAMOTHOE U JIOTHYHOE U3JI0KEHHUE OTBETA.

«» (xopomo) — oOydarolUICsS XOpOLIO TIepenanl CoAEepKaHHE TEeKCTa, B KOTOPOM
00y4aroImuicss XOpouIo OPUEHTUPYETCS; YMEEeT MPAKTUYECKH NMPUMEHSTh TEOpPETUYECKHUEe 3HAHMS IO
rpaMMaTH4ecKOMy M JIEKCHYECKOMY HAIMOJHEHHWIO TEKCTa, BBICKA3bIBA€T M OOOCHOBBIBAET CBOH
CYXJIEHUS; 3a IPaMOTHOE M JIOTMYHOE M3JIOKEHHE OTBETa, HO cojiepKaHue M (opma OTBETa MMEIOT
OT/JeNTbHBIC HETOYHOCTH.

«3» (YHOBJIETBOPUTENIBHO) — OOYy4YalOMMHCA Ha YIOBJIETBOPUTEIHLHOM YPOBHE Iepena
CoJlepKaHe TEKCTa, B KOTOPOM OOYUAIOMIMICS OPUEHTHPYETCSI C ONPENeICHHBIMH HETOYHOCTSIMH;
NPAaKTUYECKH MPUMEHSAET TEOPETUUECKHE 3HAaHUS TI0 TPaMMaTUYECKOMY M JIEKCHYECKOMY HAIlOJHEHUIO
TEKCTa, BBICKa3bIBa€T M OOOCHOBHIBAET CBOM CYXXJICHHS Ha HH3KOM KayeCTBEHHOM YpPOBHE;
coJiepkaHue 1 (hopMa OTBETa UMEIOT 3HAYUTEIbHbIE HETOUHOCTH.

«2» (HEeYyAOBIETBOPUTEIBHO) — OOYyYaIOUIMiiCs HAa HHU3KOM KayeCTBEHHOM YpOBHE Iepenai
CoJepKaHWE TEKCTa, B KOTOPOM OOYYalOIIUiicsi HE OpPUEHTHUPYETCS; MNPAKTUYECKH NPUMEHSThH
TEOPETUYECKHE 3HAHHWS 10 TPAMMATHYECKOMY W JICKCHYECKOMY HAIOJHEHHIO TEKCTa, HE MOJXKET,
BBICKa3bIBaTh U OOOCHOBBIBAaTh CBOM CYXJEHHS, colepXaHWe M (opMa OTBETa HE COOTBETCTBYIOT
TpeOOBAHUSIM.

Kpurepun oueHuBaHMS HTOTOBOH KOHTPOJIbHOI PadoThI

Onenka «5» coorBeTcTBYET 86% — 100% mpaBUIIBHO BBIIOJIHEHHBIX 33JaHUI BCEX Pa3/IEeiioB.
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Ouenka «4» coorBeTcTBYET 73% — 85% NpaBUIILHO BHIITOJHEHHBIX 3aJIaHUI BCEX Pa3JIeIOB.
Ouenka «3» cooTBeTcTBYET 53% — 72% NpaBUIILHO BBIITOJHEHHBIX 3aJIaHUI BCEX Pa3IeIIOB.
Ouenka «2» coorBeTcTBYET 0% — 52% NpaBUIbHO BBIITOJHEHHBIX 33/IaHUI BCEX Pa3ieNioB.
Kpurepun oueHuBaHusi 0TBETOB 10 3aJaHusAM qu(depeHIIMPOBAHHOIO 3a4eTa

Onenka «5» cootBeTcTBYET 86% — 100% mpaBMIILHO BBHITOTHEHHBIX 33JIaHUN BCEX Pa3/IeiioB.
Onuenka «4» cootBeTcTBYET 73% — 85% MpaBHIIbHO BBHITTOJIHEHHBIX 33JJaHUN BCEX Pa3/IeiiOB.
Ouenka «3» cooTrBeTcTBYET 53% — 72% NpaBWILHO BBIITOJIHEHHBIX 33JIaHUI BCEX Pa3JIeIiOB.
Onenka «2» coorBercTBYET 0% — 52% npaBUIIbHO BBINOJIHEHHBIX 33JJaHUI BCEX Pa3zeiloB.
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