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CDBH9EE<BA4?PAB7B B5D4;B64A<S  /       �LGD59>B64 &.�., �.�.  <D;B964 4  2-9 <;., <ECD. < 8BC. -   BE>64 : 
�;84F9?PEF6B 2D4=F, 2023. %. 29 

�D4>F<K9E>4S D45BF4 29 "BD7B6?S �LGD59>B64  &.�. �A7?<=E><= S;O> 8?S Q>BAB@<EFB6 
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(�2 3 �2). English for Business + 4G8<B;4C<E<: GK95A<> < CD4>F<>G@ 8?S ED98A97B CDBH9EE<BA4?PAB7B 
B5D4;B64A<S  /       �LGD59>B64 &.�., �.�.  <D;B964 4  2-9 <;., <ECD. < 8BC. -   BE>64 : �;84F9?PEF6B 
2D4=F, 2023. %. 48 

�D4>F<K9E>4S D45BF4 30 �<;A9E BD74A<;4J<< �LGD59>B64  &.�. �A7?<=E><= S;O> 8?S 
Q>BAB@<EFB6 (�2 3 �2). English for Business + 4G8<B;4C<E<: GK95A<> < CD4>F<>G@ 8?S ED98A97B 
CDBH9EE<BA4?PAB7B B5D4;B64A<S  /       �LGD59>B64 &.�., �.�.  <D;B964 4  2-9 <;., <ECD. < 8BC. -   BE>64 : 
�;84F9?PEF6B 2D4=F, 2023. %. 91 

�D4>F<K9E>4S D45BF4 31 КB@@9DK9E><9 54A>< �LGD59>B64  &.�. �A7?<=E><= S;O> 8?S 
Q>BAB@<EFB6 (�2 3 �2). English for Business + 4G8<B;4C<E<: GK95A<> < CD4>F<>G@ 8?S ED98A97B 
CDBH9EE<BA4?PAB7B B5D4;B64A<S  /       �LGD59>B64 &.�., �.�.  <D;B964 4  2-9 <;., <ECD. < 8BC. -   BE>64 : 
�;84F9?PEF6B 2D4=F, 2023. %. 114 

�D4>F<K9E>4S D45BF4 32 $BA8B64S 5<D:4 �LGD59>B64  &.�. �A7?<=E><= S;O> 8?S 
Q>BAB@<EFB6 (�2 3 �2). English for Business + 4G8<B;4C<E<: GK95A<> < CD4>F<>G@ 8?S ED98A97B 
CDBH9EE<BA4?PAB7B B5D4;B64A<S  /       �LGD59>B64 &.�., �.�.  <D;B964 4  2-9 <;., <ECD. < 8BC. -   BE>64 : 
�;84F9?PEF6B 2D4=F, 2023. %. 134 

�D4>F<K9E>4S D45BF4 33 �4?B7< �LGD59>B64  &.�. �A7?<=E><= S;O> 8?S Q>BAB@<EFB6 (�2 3 
�2). English for Business + 4G8<B;4C<E<: GK95A<> < CD4>F<>G@ 8?S ED98A97B CDBH9EE<BA4?PAB7B 
B5D4;B64A<S  /       �LGD59>B64 &.�., �.�.  <D;B964 4  2-9 <;., <ECD. < 8BC. -   BE>64 : �;84F9?PEF6B 
2D4=F, 2023. %. 158 

         �D4>F<K9E>4S D45BF4 34 �GF9L9EF<S  �A7?<=E><= S;O> 8?S EFG89AFB6 Q>BAB@<K9E>B7B 
>B??98:4 / �. #. �7459>SA. 3 �;8. 26-9, EF9D. 3 $BEFB6 A/� : (9A<>E, 2017 3 347, [1] E. 3 (%D98A99 
CDBH9EE<BA4?PAB9 B5D4;B64A<9). %FD. 75-77, GCD3.1., 3.2., GCD. 3.3. 

          �D4>F<K9E>4S D45BF4 35 �B>GC>< �A7?<=E><= S;O> 8?S EFG89AFB6 Q>BAB@<K9E>B7B 
>B??98:4 / �. #. �7459>SA. 3 �;8. 26-9, EF9D. 3 $BEFB6 A/� : (9A<>E, 2017 3 347, [1] E. 3 (%D98A99 
CDBH9EE<BA4?PAB9 B5D4;B64A<9). %FD. 78-80. 

�D4>F<K9E>4S D45BF4 36 �D<9@ A4 D45BFG �LGD59>B64  &.�. �A7?<=E><= S;O> 8?S 
Q>BAB@<EFB6 (�2 3 �2). English for Business + 4G8<B;4C<E<: GK95A<> < CD4>F<>G@ 8?S ED98A97B 
CDBH9EE<BA4?PAB7B B5D4;B64A<S  /       �LGD59>B64 &.�., �.�.  <D;B964 4  2-9 <;., <ECD. < 8BC. -   BE>64 : 
�;84F9?PEF6B 2D4=F, 2023. %. 187 

         �D4>F<K9E>4S D45BF4 37 �4A>B6E><9 GE?G7< �A7?<=E><= S;O> 8?S EFG89AFB6 Q>BAB@<K9E>B7B 
>B??98:4 / �. #. �7459>SA. 3 �;8. 26-9, EF9D. 3 $BEFB6 A/� : (9A<>E, 2017 3 347, [1] E. 3 (%D98A99 
CDBH9EE<BA4?PAB9 B5D4;B64A<9). %FD. 92-94. 

�D4>F<K9E>4S D45BF4 38 !4@O9 5B?PL<9 54A><  BEE<< �A7?<=E><= S;O> 8?S EFG89AFB6 
Q>BAB@<K9E>B7B >B??98:4 / �. #. �7459>SA. 3 �;8. 26-9, EF9D. 3 $BEFB6 A/� : (9A<>E, 2017 3 347, [1] E. 3  

 (%D98A99 CDBH9EE<BA4?PAB9 B5D4;B64A<9). %FD.  112-114. 

�D4>F<K9E>4S D45BF4 39 !4@O9 5B?PL<9 54A>< �9?<>B5D<F4A<< �A7?<=E><= S;O> 8?S EFG89AFB6 
Q>BAB@<K9E>B7B >B??98:4 / �. #. �7459>SA. 3 �;8. 26-9, EF9D. 3 $BEFB6 A/� : (9A<>E, 2017 3 347, [1] 

E. 3 (%D98A99 CDBH9EE<BA4?PAB9 B5D4;B64A<9). %FD. 138-140. 

�D4>F<K9E>4S D45BF4 40 КB@@9DK9E><9 54A>< �A7?<=E><= S;O> 8?S EFG89AFB6 Q>BAB@<K9E>B7B >B??98:4 
/ �. #. �7459>SA. 3 �;8. 26-9, EF9D. 3 $BEFB6 A/� : (9A<>E, 2017 3 347, [1] E. 3 (%D98A99 
CDBH9EE<BA4?PAB9 B5D4;B64A<9). %FD. 208-211. 

�D4>F<K9E>4S D45BF4 41 !4@O9 5B?PL<9 54A>< 6 @<D9 �A7?<=E><= S;O> 8?S EFG89AFB6 Q>BAB@<K9E>B7B 
>B??98:4 / �. #. �7459>SA. 3 �;8. 26-9, EF9D. 3 $BEFB6 A/� : (9A<>E, 2017 3 347, [1] E. 3 (%D98A99 
CDBH9EE<BA4?PAB9 B5D4;B64A<9). %FD. 318-323. 

�D4>F<K9E>4S D45BF4 42 �AH?SJ<S $4<FE>4S �.�., �B>D9=A %. Guide to    Economics, «Macmillan»,  ., 2013.        

%FD. 82-83.  

�D4>F<K9E>4S D45BF4 43 !B7?4EB64A<9 6D9@9A 6 7?46AB@ < CD<84FBKAB@ CD98?B:9A<< �A7?<=E><= S;O> / 
�. #. �7459>SA. 3 �;8. 26-9, EF9D. 3 $BEFB6 A/� : (9A<>E, 2015 3 318, [1] E. 3 (%D98A99 CDBH9EE<BA4?PAB9 
B5D4;B64A<9). %FD. 125-127, GCD. 11.1., 11.2. 
�D4>F<K9E>4S D45BF4 44 �D46<?4 D9K96B7B QF<>9F4 �A7?<=E><= S;O> 8?S EFG89AFB6 Q>BAB@<K9E>B7B 
>B??98:4 / �. #. �7459>SA. 3 �;8. 26-9, EF9D. 3 $BEFB6 A/� : (9A<>E, 2017 3 347, [1] E. 3 (%D98A99 
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CDBH9EE<BA4?PAB9 B5D4;B64A<9). %FD. 94-97, GCD 3.21., 3.22. 
�D4>F<K9E>4S D45BF4 45 Д9?B6B= <ABEFD4AAO= S;O> �A7?<=E><= S;O>: GK95. CBEB5<9 8?S EFG8. ED98. CDBH. 
GK95. ;46989A<= / �.#. �B?G596, !.�. �4?R>, �. �. %@<DAB64. 3 6-9 <;8., EF9D. 3  .: �;84F9?PE><= J9AFD 
«�>489@<S», 2008. 3 336 E. %FD. 266-267 

�D4>F<K9E>4S D45BF4 46 Д9?B64S C9D9C<E>4 �A7?<=E><= S;O>: GK95. CBEB5<9 8?S EFG8. ED98. CDBH. GK95. 
;46989A<= / �.#. �B?G596, !.�. �4?R>, �. �. %@<DAB64. 3 6-9 <;8., EF9D. 3  .: �;84F9?PE><= J9AFD 
«�>489@<S», 2008. 3 336 E. %FD. 267-269. 

�D4>F<K9E>4S D45BF4 47 �H<J<4?PAO9 C<EP@4, D9;R@9 �A7?<=E><= S;O>: GK95. CBEB5<9 8?S EFG8. ED98. 
CDBH. GK95. ;46989A<= / �.#. �B?G596, !.�. �4?R>, �. �. %@<DAB64. 3 6-9 <;8., EF9D. 3  .: �;84F9?PE><= 
J9AFD «�>489@<S», 2008. 3 336 E. %FD. 269-272. 

�D4>F<K9E>4S D45BF4 48 �A>9FO, 89?B64S 8B>G@9AF4J<S �A7?<=E><= S;O>: GK95. CBEB5<9 8?S 
EFG8. ED98. CDBH. GK95. ;46989A<= / �.#. �B?G596, !.�. �4?R>, �. �. %@<DAB64. 3 6-9 <;8., EF9D. 3  .: 
�;84F9?PE><= J9AFD «�>489@<S», 2008. 3 336 E. %FD. 273-278. 

 

%B89D:4A<9, QF4CO CDB6989A<S < >D<F9D<< BJ9A<64A<S CD4>F<K9E><I D45BF 
CD98EF46?9AO 6 @9FB8<K9E><I G>4;4A<SI CB CDB6989A<R CD4>F<K9E><I D45BF. 

�DB69D>4 6OCB?A9A<S E4@BEFBSF9?PAB= D45BFO. %4@BEFBSF9?PA4S D45BF4 A4CD46?9A4 
A4 E4@BEFBSF9?PAB9 BE6B9A<9 < ;4>D9C?9A<9 D9;G?PF4FB6 B5GK9A<S. 

%4@BEFBSF9?PA4S CB87BFB6>4 B5GK4RM<IES CB 8<EJ<C?<A9 CD98CB?4749F E?98GRM<9 
6<8O < HBD@O D45BFO: 
 %<EF9@4F<K9E>4S CDBD45BF>4 >BAEC9>FB6 ;4ASF<=, GK95AB= < EC9J<4?PAB= <ABEFD4AAB= 

?<F9D4FGDO. 
 %4@BEFBSF9?PAB9 <;GK9A<9 @4F9D<4?4 CB GK95AB= < EC9J<4?PAB= <ABEFD4AAB= ?<F9D4FGD9. 
 !4C<E4A<9 < ;4M<F4 8B>?484; CB87BFB6>4 > EBB5M9A<R <?< 59E989 A4 ;4ASF<< CB ;484AAB= 

CD9CB8464F9?9@ F9@9. 
 'F9A<9 < C9D96B8 CDBH<?PAOI F9>EFB6. 
 $45BF4 EB ECD46BKAB= ?<F9D4FGDB= < ABD@4F<6AO@< @4F9D<4?4@<. 

 

!6B8A4S F45?<J4 CB CD<@9AS9@O@ HBD@4@ < @9FB84@ F9>GM97B >BAFDB?S < BJ9A>< 

D9;G?PF4FB6 B5GK9A<S 

 9;G?PF4FO B5GK9A<S(BE6B9AAO9 G@9A<S, 
GE6B9AAO9 ;A4A<S) $BD@O < @9FB8O >BAFDB?S < BJ9A>< 

D9;G?PF4FB6 B5GK9A<S 

�E6B9AAO9 G@9A<S:  

B5M4FPES (GEFAB < C<EP@9AAB) A4 
<ABEFD4AAB@ S;O>9 A4 CDBH9EE<BA4?PAO9 < 

CB6E98A96AO9 F9@O; C9D96B8<FP (EB 
E?B64D9@) <ABEFD4AAO9 F9>EFO 

CDBH9EE<BA4?PAB= A4CD46?9AABEF<; 
E4@BEFBSF9?PAB EB69DL9AEF6B64FP GEFAGR < 

C<EP@9AAGR D9KP. 

�OCB?A9A<9 CD4>F<K9E><I D45BF  
"J9A>4 CD46<?PABEF< 6OCB?A9A<S <FB7B6B= 
>BAFDB?PAB= D45BFO 

 

#E6B9AAO9 ;A4A<S:  

?9>E<K9E><= (1200 - 1400 ?9>E<K9E><I 
98<A<J) < 7D4@@4F<K9E><= @<A<@G@, 
A9B5IB8<@O= 8?S KF9A<S < C9D96B84 (EB 
E?B64D9@) <ABEFD4AAOI F9>EFB6 
CDBH9EE<BA4?PAB= A4CD46?9AABEF<. 

�OCB?A9A<9 CD4>F<K9E><I D45BF 
"J9A>4 CD46<?PABEF< 6OCB?A9A<S <FB7B6B= 
>BAFDB?PAB= D45BFO 

 

3.2 $BD@4 CDB@9:GFBKAB= 4FF9EF4J<< 

#DB@9:GFBKA4S 4FF9EF4J<S CB 8<EJ<C?<A9 <ABEFD4AAO= S;O> 3 <FB7B64S >BAFDB?PA4S  
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D45BF4 6 3 < 4 E9@9EFD4I. 
"5GK4RM<9ES 8BCGE>4RFES > E84K9 <FB7B6B= >BAFDB?PAB= D45BFO CD< 6OCB?A9A<< 6E9I 

6<8B6 CD4>F<K9E><I D45BF, CD98GE@BFD9AAOI D45BK9= CDB7D4@@B= < >4?9A84DAB-F9@4F<K9E><@ 

C?4AB@ 8<EJ<C?<AO. 
�FB7B64S >BAFDB?PA4S CDB6B8SFES ;4 EK9F 6D9@9A< BF6989AAB7B A4 <;GK9A<9 8<EJ<C?<AO 

CD< GE?B6<< E6B96D9@9AAB7B < >4K9EF69AAB7B 6OCB?A9A<S B5GK4RM<@ES 6E9I 6<8B6 D45BF, 
CD98GE@BFD9AAOI D45BK9= CDB7D4@@B= 8<EJ<C?<AO. 

 

КBAFDB?PA4S D45BF4 №1  
1. �DBK<F4=F9 < C<EP@9AAB C9D9698<F9 F9>EF. 

Theory Of Demand 

1. Consumer demand is the quantities of a particular good that an individual consumer wants and is able to buy as the 

price varies, if all other factors influencing demand are constant. 

2. That is. consumer demand is the relationship between the quantity demanded for the good and its price. The factors 

assumed constant are prices of other goods, income, and a number of noneconomic factors, such as social, physiological, 

demographic characteristics of the consumer in question. 

3. The theory of demand is based on the assumption that the consumer having budget constraint seeks to reach the 

maximum possible level of utility, that is, to maximize utility, but he usually prefers to obtain more rather than less. The 

consumer has to solve the problem of choice. Provided he is to maintain a given level of utility, increases in the quantity 

of one good must be followed by reductions in the quantity of the other good. The consumer has to choose the specific 

goods within the limits imposed by his budget. 

4. The concept of marginal utility is of great importance for solving the utility maximization problem. The marginal 

utility of a good is the additional utility obtained from consuming an additional unit of the good in question. The marginal 

utility from consuming a good decrease as more of that good is consumed. The income should be allocated among all 

possible choices so that the marginal utility per dollar of expenditure on each good is equal to the marginal utility per 

dollar of expenditure on every other good. 

5. A price increase will result in a reduction in the quantity demanded. This relationship between the quantity demanded 

of a good and its price is called the law of demand. As the marginal utility from each additional unit of the good 

consumed decreases, the consumer will want to buy more of this good only if its price is reduced. 

6. Market demand is the quantities of a good that all consumers in a particular market want and are able to buy as price 

varies and as all other factors are assumed constant. Market demand depends not only on the factors affecting individual 

demands, but also on the number of consumers in the market. The law of demand also works with market demand. 

2. �B8F69D8<F9 <?< BCDB69D7A<F9 6OE>4;O64A<S BFABE<F9?PAB EB89D:4A<S F9>EF4 < <ECD46PF9 A969DAO9 
GF69D:89A<S (True/false/Non stated). �D98?B:9A<S C9D9698<F9. 
1. Consumer demand is the relationship between the quantity demanded for the good and price. 

2. The manufacturer must solve the problem of choice. 

3. Marginal utility is not very important concept in the theory of demand. 4. The law of demand states that the quantity 

demanded and the price of commodity are inversely related. 

5. Market demand doesn't depend on the number of consumers in the market. 

3. �<EP@9AAB BF69FPF9 A4 6BCDBEO > F9>EFG. 
1. What factors influencing consumer demand are assumed constant? 

2. What is the principle assumption of the demand theory? 

3. How should the consumer allocate his income? 

4. What is market demand? 

5. In what way does market demand differ from individual demand? 

 

КBAFDB?PA4S D45BF4 2 

 

�484=89 1. �DBK<F4=F9 < C9D9698<F9 F9>EF, CD<8G@4=F9 8?S A97B ;47B?B6B>.  

The Bank of Russia has a vertically integrated centralized structure, comprising the central office, 

territorial institutions, the cash processing centre (CPC), and other organizations. The National 

Financial Council operates through the Bank of Russia, while the bank’s central office includes a board 
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of directors and a chairperson. The Bank of Russia’s territorial institutions are autonomous and perform 
some of the functions of the Bank of Russia across Russia’s regions. The regional territorial institutions 
are based in economic regions and cover several constituent entities of Russia. They comprise the main 

departments in the regions, territories, and autonomous districts of Russia, in Moscow and St. 

Petersburg, and national banks in the republics of the Russian Federation. The main departments take 

part in the implementation of the state monetary and credit policy, ensuring the banking system’s 
development and strengthening; the efficiency and continuous operation of the settlements system; 

the regulation and supervision of activities of credit institutions in the securities market; the foreign 

exchange control; the analysis of the state of the economy and its development prospects, as well as the 

analysis of regional financial markets. A territorial institution has no legal status and is empowered 

with authority in accordance with the Bank of Russia’s regulation and statutory acts. Cash processing 
centers (CPCs) are structural units of territorial institutions. The main goal of the CPCs is to ensure the 

existence of an efficient, reliable and safe payment system in Russia. The CPCs have contractual 

relationships with credit institutions, representative and executive bodies, local government authorities, 

federal treasury bodies, and other clients. 

�484A<9 2 

�4=8<F9 BF69FO A4 6BCDBEO 6 F9>EF9: 1.  

What structure does the Bank of Russia have? 

2. Where are the regional territorial institutions based? 

3. Where do the main departments take part? 

4. What is the main goal of the CPCs? 

�484A<9 3 !>4:<F9, >4><9 <; 6OE>4;O64A<= 69DAO9, 4 >4><9 – A9F. 
�ECD46PF9 A969DAO9 EG:89A<S. 1. The Bank of Russia has a horizontally integrated centralized 

structure. 2. The regional territorial institutions are based in economic regions and cover several 

constituent entities of Russia. 17 3. The main departments take part only in the implementation of the 

state monetary and credit policy. 4. A territorial institution has a legal status. 5. The main goal of the 

CPCs is to ensure the existence of an efficient, reliable and safe payment system in Russia. 

 

 
 

�FB7B64S >BAFDB?PA4S D45BF4 3 E9@9EFD 

 

 (CB BFD4E?S@)» 
1. Read this information for visitors to Japan. 
Match the headings (1-7) with the paragraphs (a-g): 
1. What to wear. 

2. Business cards. 

3. Eating out. 

4. Greetings. 

5. During and after meetings. 

6. Talking to others. 

7. Before a meeting. 

Doing Business in Japan 

a. When you meet someone in Japan, it is normal to bow. However, it's OK to shake hands, particularly with people who 

work in international companies. It's not a good idea to hug people. 

b. Always use chopsticks with your right hand. Place them on the side of a dish after you have started eating, not on the 

table. And never leave them standing in the rice bowl - it's bad hick. 

c. Your business card should state your name, company and position in your language and (on the back) in Japanese. 
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Always give and receive cards with both hands. Treat other people's cards with respect -look at them carefully before 

putting them away. Never write or make notes on them. 

d. Send an agenda in advance and make it clear what the meeting is about. Also, send any documents - translated into 

Japanese. Try to find out who will attend, and check if your hosts speak English. If not. you will need an interpreter. 

e. Allow time for proper introductions and small talk as a friendly atmosphere is helpful. If there is silence during the 

meeting, don't worry- this is thinking time. Always take notes, and write to thank your hosts and confirm any decisions. 

f. You shouldn't use someone's first name until you have you have met several times and know each other well Be sure to 

use titles such as Mr, Ms, or -saw, but never use -san when referring to yourself. 
g. Japanese businessmen wear a blue or grey suit, a white or blue shirt and dark tie. Businesswomen should also wear a 

suit and use only a little jeweller and make-up. In summer when it's hot and humid, it's a good idea to pack several 

changes of clothes. 

2. Find the words in the text which mean: 
1) a list of things that will happen or be discussed and dealt with at a meeting 

2) to bend your head or the top part of your body forward and down, as a sign of respect 

3) before a particular time 

4) someone who organizes an event and invites the guests 

5) to put your arms around somebody, especially to show that you love him her 

6) the feeling that you haw when you admire or have a high opinion of somebody 

7) objects made from gold, silver, and valuable stones that you wear for decoration 

3. Complete the sentences rising information from the text: 
1. It's a good idea to ... 

2. You shouldn't... 

3. It's not polite to ... 

4. It's important to ... 

5. Never... 

4. Find the words in the text which are opposite to: 
1. To miss 

2. Dry 

3. To relax 

4. Guest 

5. Hostile 

6. To receive 

5. Put the words in the right order to produce the correct sentences: 
1. Make, knows, the. of, everyone, sure. the. and. time. the. date, meeting. 

2. Don't, referring, use. to. when, -san, yourself. 

3. They, the, in, us. send, agenda, advance. 

4. He. been, the, hasn't, business, given, card. 

5. It's, a, business, from, good not. to, a, idea, partner, kiss, Japan. 

6. How, you, a, when. feel. met. Japanese, did. businessman, you, first, the, for, time? 

7. They, don't, speak. English, they? 

8. Didn't, your, him, business, you, give, card? 

9. When, an, will, need, you, interpreter? 

10. Who, speak, about, will, particular, points? 

3. March each sentence opener (1-5) with a suitable ending (a-e): 

1. If we have too much work and not enough time ... 

2. In my job, I use my imagination and ideas a lot... 

3. Sometimes my job is difficult... 

4. I do the same thing everyday-... 

5. There is so much to do at work ... 

a) ... so the work is really creative. 

b) ... but I would get bored if it was too easy. 

c) ... it can be quite stressful. 

d) ... that I'm always busy. 

e) ... my job is boring. 
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4. Choose the correct variant: 

1. "A BCB;84? A4 CB9;8, AB 9@G >4>-FB G84?BEP CD<9I4FP 6B6D9@S. 
a. !9 missed the train but somehow he managed arriving on time. 

b. He missed the train but somehow he managed to arrive on time. 

c. He missed the train but somehow he had managed to arrive on time. 

�FB7B64S >BAFDB?PA4S D45BF4 ;4 4 E9@9EFD 

 

1. Read this article about marketing. 

Match the questions (1-6) with the paragraphs (a-J): 
1. How do I meet my objectives? 

2. What do I want to achieve? 

3. What is marketing? 

4. How do I communicate my message? 

5. How do I find out this information? 

6. What do I need to know? 

What Is Marketing? 
a. Marketing is finding out about TOUT customers and competitors so that you can provide the right product at the right 

price. 

b. Think about the people you want to sell to: your target market. Different products have different target markets, for 

example. Swatch and Rolex watches. Questions to ask are: 

- Who are my customers - age.sex. income? 

- What is the size of the market? 

- Is it possible for the market to get bigger? 

- What about product awareness - do people know about my company's products? 

c. You find out this information through market research. Market research uses interviews to find out about people's 

attitudes and questionnaires to find out about their shopping habits. 

d. When you know who your customers are and how big your market is the next step is to set your objectives. Do you 

want to increase sales? To increase market share? Or to make your product different from the competition? 

e. Next, think about your strategy for meeting your objectives. If your objective is to increase market share, you could: 

- Find new customers by making your product more attractive 

- Take customers from your competitors 

- Persuade your customers to use more of your product 

f How will you make your strategy work? What message do you want to send? There are many types of promotion and 

it's important to choose the right one. e. g. 

- Advertising on TV, in newspapers, etc. 

- Direct marketing by post (mailshots) 

- Telesales - selling to customers on the phone 

- Point-of-sale material in shops - free samples or special offers. Now you are ready to launch your product in the market. 

Good luck! 

2. Find the words in the text which mean: 

1. Ways of telling people about your products. 

2. The part of the total market that buys your products. 

3. Knowledge of your company's products. 

4. Other companies that sell similar products. 

5. Finding out about the market. 

6. To introduce a new product to the market. 

7. The kind of people you are interested in selling to. 

8. A plan you use in order to achieve something. 

3. Complete the sentences using information from the text: 
1. First you have to ... 

2. To find out about... 

3. The next step is ... 

4. After that you should ... 

5. Finally... 
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4. Find the words in the text which are opposite to: 

1) partner 

2) decline 

3) similar 

4) expenditure 

5) discourage 

 

5. Put the words in the right order to produce the correct sentences: 

1. What. of. the. purpose, the. is. advertisement? 

2. How. your, you, strategy, make. will, work? 

3. Do, to, people, or, inform, about, you, your, product, want, service? 

4. What, know, company's, do, about, your, people, products? 

5. Why, you, are. advertising? 

6. Different, target, have, different, products, markets. 

7. They, for. their, about, are. information, the. looking, competitors. 

8. He. to. the. persuade, potential, failed, customers. 

9. Our. that. time. for. shows, the. soaps, and. research, best, is. dramas. TV ads, music, between, programmes. 

10.Find, who, customers, out, your, are. 

3. Match each sentence opener (1-5) with a suitable ending (a-e): 

1. An agreement to sell only one manufacturer" s goods... 

2. All the people involved selling a company's goods or services.. 

3. A licence registering an invention and protecting ownership ... 

4. People who buy from companies and sell to retailers... 

5. Ownership of the reproduction rights of intellectual property... 

a) ... are the sales force. 

b) ... is called a patent. 

c) ... is called a sole distribution agreement. 

d) ... are called independent distributors. 

 

 

4. !<EF9@4 BJ9A<64A<S >B@C?9>F4 $�! F9>GM97B >BAFDB?S < CDB@9:GFBKAB= 

4FF9EF4J<< 

#D< BJ9A<64A<< CD4>F<K9E>B= < E4@BEFBSF9?PAB= D45BFO EFG89AF4 GK<FO649FES 
E?98GRM99: 

- >4K9EF6B 6OCB?A9A<S CD4>F<K9E>B= K4EF< D45BFO; 
- >4K9EF6B BHBD@?9A<S BFK9F4 CB D45BF9; 
- >4K9EF6B GEFAOI BF69FB6 A4 >BAFDB?PAO9 6BCDBEO CD< ;4M<F9 D45BFO. 
КD<F9D<< BJ9A<64A<S CD4>F<K9E><I D45BF. 
#D4>F<K9E>4S D45BF4 BJ9A<649FES @4>E<@4?PAB BJ9A>B= «5» (BF?<KAB). 
�4:8B9 ;484A<9 BJ9A<649FES @4>E<@4?PAB BJ9A>B= «5» (BF?<KAB). 
#B D9;G?PF4F4@ BJ9A<64A<S 6E9I ;484A<= BJ9A>4 EBBF69FEF6G9F ED98A9=. 
КD<F9D<< BJ9A<64A<S GEFAB7B BF69F4 (8<4?B7B6, EBB5M9A<=, C9D96B8B6 F9>EF4) 6 

D4@>4I CD4>F<K9E><I < ?45BD4FBDAOI ;4ASF<=. 
 

�4:8O= 6<8 D45BFO BJ9A<649FES CB CSF<54?PAB= L>4?9. 
«5» (BF?<KAB) 3 ;4 7?G5B>B9 < CB?AB9 B6?489A<9 EB89D:4A<9@ GK95AB7B @4F9D<4?4, 6 >BFBDB@ 

B5GK4RM<=ES E6B5B8AB < G69D9AAB BD<9AF<DG9FES; ;4 G@9A<9 CD4>F<K9E>< CD<@9ASFP F9BD9F<K9E><9 ;A4A<S, 
6OE>4;O64FP < B5BEAB6O64FP E6B< EG:89A<S. "J9A>4 «5» (BF?<KAB) CD98CB?4749F 7D4@BFAB9 < ?B7<KAB9 
<;?B:9A<9 BF69F4. 

«4» (IBDBLB) 3 9E?< B5GK4RM<=ES CB?AB BE6B<? GK95AO= @4F9D<4?, 6?4899F A4GKAB-CBASF<=AO@ 
4CC4D4FB@, BD<9AF<DG9FES 6 <;GK9AAB@ @4F9D<4?9, BEB;A4AAB CD<@9AS9F F9BD9F<K9E><9 ;A4A<S A4 CD4>F<>9, 
7D4@BFAB <;?4749F BF69F, AB EB89D:4A<9 < HBD@4 BF69F4 <@9RF BF89?PAO9 A9FBKABEF<. 

«3» (G8B6?9F6BD<F9?PAB) 3 9E?< B5GK4RM<=ES B5A4DG:<649F ;A4A<9 < CBA<@4A<9 BEAB6AOI CB?B:9A<= 
GK95AB7B @4F9D<4?4, AB <;?4749F 97B A9CB?AB, A9CBE?98B64F9?PAB, 8BCGE>49F A9FBKABEF<, 6 CD<@9A9A<< 
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F9BD9F<K9E><I ;A4A<= CD< BF69F9 A4 CD4>F<>B-BD<9AF<DB64AAO9 6BCDBEO; A9 G@99F 8B>4;4F9?PAB B5BEAB64FP 
EB5EF69AAO9 EG:89A<S. 

«2» (A9G8B6?9F6BD<F9?PAB) 3 9E?< B5GK4RM<=ES <@99F D4;DB;A9AAO9, 59EE<EF9@AO9 ;A4A<S, 8BCGE>49F 
BL<5>< 6 BCD989?9A<< 54;B6OI CBASF<=, <E>4:49F <I E@OE?; A9 @B:9F CD4>F<K9E>< CD<@9ASFP F9BD9F<K9E><9 
;A4A<S. 

КBAFDB?PA4S D45BF4 BJ9A<649FES CB CSF< 54?PAB= L>4?9 E?98GRM<@ B5D4;B@: "J9A>4  «5»  
EBBF69FEF6G9F 86% 3 100% CD46<?PAB 6OCB?A9AAOI ;484A<=. 
"J9A>4  «4»  EBBF69FEF6G9F 73% 3 85% CD46<?PAB 6OCB?A9AAOI ;484A<=. 
"J9A>4  «3»  EBBF69FEF6G9F 53% 3 72% CD46<?PAB 6OCB?A9AAOI ;484A<=. 
"J9A>4  «2»  EBBF69FEF6G9F 0% 3 52% CD46<?PAB 6OCB?A9AAOI ;484A<=. 
КD<F9D<< BJ9A<64A<S GEFAB7B BF69F4. 
«5» (BF?<KAB) 3 ;4 7?G5B>B9 < CB?AB9 B6?489A<9 EB89D:4A<9@ GK95AB7B @4F9D<4?4, 6 >BFBDB@ 

B5GK4RM<=ES E6B5B8AB < G69D9AAB BD<9AF<DG9FES; ;4 G@9A<9 CD4>F<K9E>< CD<@9ASFP F9BD9F<K9E><9 ;A4A<S, 
6OE>4;O64FP < B5BEAB6O64FP E6B< EG:89A<S; ;4 7D4@BFAB9 < ?B7<KAB9 <;?B:9A<9 BF69F4. 

«4» (IBDBLB) 3 9E?< B5GK4RM<=ES CB?AB BE6B<? GK95AO= @4F9D<4?, 6?4899F A4GKAB-CBASF<=AO@ 
4CC4D4FB@, BD<9AF<DG9FES 6 <;GK9AAB@ @4F9D<4?9, BEB;A4AAB CD<@9AS9F F9BD9F<K9E><9 ;A4A<S A4 CD4>F<>9, 
7D4@BFAB <;?4749F BF69F, AB EB89D:4A<9 < HBD@4 BF69F4 <@9RF BF89?PAO9 A9FBKABEF<. 

«3» (G8B6?9F6BD<F9?PAB) 3 9E?< B5GK4RM<=ES B5A4DG:<649F ;A4A<9 < CBA<@4A<9 BEAB6AOI CB?B:9A<= 
GK95AB7B @4F9D<4?4, AB <;?4749F 97B A9CB?AB, A9CBE?98B64F9?PAB, 8BCGE>49F A9FBKABEF< 6 CD<@9A9A<< 
F9BD9F<K9E><I ;A4A<= CD< BF69F9 A4 CD4>F<>B-BD<9AF<DB64AAO9 6BCDBEO; A9 G@99F 8B>4;4F9?PAB B5BEAB64FP 
EB5EF69AAO9 EG:89A<S. 

«2» (A9G8B6?9F6BD<F9?PAB) 3 9E?< B5GK4RM<=ES <@99F D4;DB;A9AAO9, 59EE<EF9@AO9 ;A4A<S, 8BCGE>49F 
BL<5>< 6 BCD989?9A<< 54;B6OI CBASF<=, <E>4:49F <I E@OE?; A9 @B:9F CD4>F<K9E>< CD<@9ASFP F9BD9F<K9E><9 
;A4A<S. 

КD<F9D<< BJ9A<64A<S 6OCB?A9A<S GCD4:A9A<= CB 7D4@@4F<>9. 
«5» (BF?<KAB) 3 EBEF46?9A CD46<?PAO= 4?7BD<F@ 6OCB?A9A<S GCD4:A9A<=, 6 ?B7<K9E>B@ D4EEG:89A<<, 6 

6O5BD9 ABD@4F<6AOI <EFBKA<>B6 < D9L9A<< A9F BL<5B>, CB?GK9A 69DAO= BF69F, GCD4:A9A<9 6OCB?A9AB 
D4J<BA4?PAO@ ECBEB5B@. 

«4» (IBDBLB) 3 EBEF46?9A CD46<?PAO= 4?7BD<F@ 6OCB?A9A<S GCD4:A9A<=, 6 ?B7<K9E>B@ D4EEG:89A<< < 
D9L9A<< A9F EGM9EF69AAOI BL<5B>; CD46<?PAB E89?4A 6O5BD ABD@4F<6AOI <EFBKA<>B6; 9EFP B5NSEA9A<9 
6OCB?A9A<S, AB GCD4:A9A<9 6OCB?A9AB A9D4J<BA4?PAO@ ECBEB5B@ <?< 8BCGM9AB A9 5B?99 86GI A9EGM9EF69AAOI 
BL<5B>, CB?GK9AO 69DAO9 BF69FO. 

«3» (G8B6?9F6BD<F9?PAB) 3 ;484A<9 6OCB?A9AB, 6 ?B7<K9E>B@ D4EEG:89A<< A9F EGM9EF69AAOI BL<5B>, AB 
8BCGM9AO EGM9EF69AAO9 BL<5>< 6 6O5BD9 ABD@4F<6AOI <EFBKA<>B6; GCD4:A9A<9 6OCB?A9AB A9 CB?ABEFPR <?< 
6 B5M9@ 6<89. 

«2» (A9G8B6?9F6BD<F9?PAB) 3 GCD4:A9A<9 6OCB?A9AB A9CD46<?PAB, ?<5B A9 6OCB?A9AB 6BB5M9. 
КD<F9D<< BJ9A<64A<S F9EFB6OI ;484A<=. 
«5» (BF?<KAB) 3 30 69DAOI BF69FB6 (100%). 
«4» (IBDBLB) 3 22-29 69DAOI BF69FB6 (75%-95%). 

«3» (G8B6?9F6BD<F9?PAB) 3 15-21 69DAOI BF69FB6 (50%-70%). 

«2» (A9G8B6?9F6BD<F9?PAB) 3 @9A99 15 69DAOI BF69FB6 (@9A99 50%). 
КD<F9D<< BJ9A<64A<S F9EFB6OI ;484A<= >BAFDB?PAOI D45BF. 
«5» (BF?<KAB) 3 30 69DAOI BF69FB6 (100%). 
«4» (IBDBLB) 3 22-29 69DAOI BF69FB6 (75%-95%). 

«3» (G8B6?9F6BD<F9?PAB) 3 15-21 69DAOI BF69FB6 (50%-70%). 

«2» (A9G8B6?9F6BD<F9?PAB) 3 @9A99 15 69DAOI BF69FB6 (@9A99 50%). 
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«5» (BF?<KAB) 3 ;4 7?G5B>B9 < CB?AB9 B6?489A<9 EB89D:4A<9@ GK95AB7B @4F9D<4?4, 6 
>BFBDB@ B5GK4RM<=ES E6B5B8AB < G69D9AAB BD<9AF<DG9FES; ;4 G@9A<9 CD4>F<K9E>< CD<@9ASFP 
F9BD9F<K9E><9 ;A4A<S, 6OE>4;O64FP < B5BEAB6O64FP E6B< EG:89A<S; ;4 7D4@BFAB9 < ?B7<KAB9 
<;?B:9A<9 BF69F4. 

«4» (IBDBLB) 3 9E?< B5GK4RM<=ES CB?AB BE6B<? GK95AO= @4F9D<4?, 6?4899F A4GKAB- 

CBASF<=AO@ 4CC4D4FB@, BD<9AF<DG9FES 6 <;GK9AAB@ @4F9D<4?9, BEB;A4AAB CD<@9AS9F 
F9BD9F<K9E><9 ;A4A<S A4 CD4>F<>9, 7D4@BFAB <;?4749F BF69F, AB EB89D:4A<9 < HBD@4 BF69F4 
<@9RF BF89?PAO9 A9FBKABEF<. 

«3» (G8B6?9F6BD<F9?PAB) 3 9E?< B5GK4RM<=ES B5A4DG:<649F ;A4A<9 < CBA<@4A<9 
BEAB6AOI CB?B:9A<= GK95AB7B @4F9D<4?4, AB <;?4749F 97B A9CB?AB, A9CBE?98B64F9?PAB, 
8BCGE>49F A9FBKABEF< 6 CD<@9A9A<< F9BD9F<K9E><I ;A4A<= CD< BF69F9 A4 CD4>F<>B- 
BD<9AF<DB64AAO9 6BCDBEO; A9 G@99F 8B>4;4F9?PAB B5BEAB64FP EB5EF69AAO9 EG:89A<S. 

«2» (A9G8B6?9F6BD<F9?PAB) 3 9E?< B5GK4RM<=ES <@99F D4;DB;A9AAO9, 59EE<EF9@AO9 
;A4A<S, 8BCGE>49F BL<5>< 6 BCD989?9A<< 54;B6OI CBASF<=, <E>4:49F <I E@OE?; A9 @B:9F 
CD4>F<K9E>< CD<@9ASFP F9BD9F<K9E><9 ;A4A<S. 

КD<F9D<< BJ9A<64A<S 6OCB?A9A<S GCD4:A9A<= CB 7D4@@4F<>9. 
«5» (BF?<KAB) 3 EBEF46?9A CD46<?PAO= 4?7BD<F@ 6OCB?A9A<S GCD4:A9A<=, 6 ?B7<K9E>B@ 

D4EEG:89A<<, 6 6O5BD9 ABD@4F<6AOI <EFBKA<>B6 < D9L9A<< A9F BL<5B>, CB?GK9A 69DAO= BF69F, 
GCD4:A9A<9 6OCB?A9AB D4J<BA4?PAO@ ECBEB5B@. 

«4» (IBDBLB) 3 EBEF46?9A CD46<?PAO= 4?7BD<F@ 6OCB?A9A<S GCD4:A9A<=, 6 ?B7<K9E>B@ 

D4EEG:89A<< < D9L9A<< A9F EGM9EF69AAOI BL<5B>; CD46<?PAB E89?4A 6O5BD ABD@4F<6AOI 
<EFBKA<>B6; 9EFP B5NSEA9A<9 6OCB?A9A<S, AB GCD4:A9A<9 6OCB?A9AB A9D4J<BA4?PAO@ 

ECBEB5B@ <?< 8BCGM9AB A9 5B?99 86GI A9EGM9EF69AAOI BL<5B>, CB?GK9AO 69DAO9 BF69FO. 
«3» (G8B6?9F6BD<F9?PAB) 3 ;484A<9 6OCB?A9AB, 6 ?B7<K9E>B@ D4EEG:89A<< A9F 

EGM9EF69AAOI BL<5B>, AB 8BCGM9AO EGM9EF69AAO9 BL<5>< 6 6O5BD9 ABD@4F<6AOI <EFBKA<>B6; 
GCD4:A9A<9 6OCB?A9AB A9 CB?ABEFPR <?< 6 B5M9@ 6<89. 

«2» (A9G8B6?9F6BD<F9?PAB) 3 GCD4:A9A<9 6OCB?A9AB A9CD46<?PAB, ?<5B A9 6OCB?A9AB 
6BB5M9. 

КD<F9D<< BJ9A<64A<S C9D96B84 F9>EF4. 
«5» (BF?<KAB) 3 ;4 7?G5B>GR < CB?AGR C9D984KG EB89D:4A<S F9>EF4, 6 >BFBDB@ 

B5GK4RM<=ES E6B5B8AB < G69D9AAB BD<9AF<DG9FES; ;4 G@9A<9 CD4>F<K9E>< CD<@9ASFP 
F9BD9F<K9E><9 ;A4A<S CB 7D4@@4F<K9E>B@G < ?9>E<K9E>B@G A4CB?A9A<R F9>EF4, 6OE>4;O64FP < 

B5BEAB6O64FP E6B< EG:89A<S; ;4 7D4@BFAB9 < ?B7<KAB9 <;?B:9A<9 BF69F4. 
«4» (IBDBLB) 3 B5GK4RM<=ES IBDBLB C9D984? EB89D:4A<9 F9>EF4, 6 >BFBDB@ 

B5GK4RM<=ES IBDBLB BD<9AF<DG9FES; G@99F CD4>F<K9E>< CD<@9ASFP F9BD9F<K9E><9 ;A4A<S CB 

7D4@@4F<K9E>B@G < ?9>E<K9E>B@G A4CB?A9A<R F9>EF4, 6OE>4;O649F < B5BEAB6O649F E6B< 
EG:89A<S; ;4 7D4@BFAB9 < ?B7<KAB9 <;?B:9A<9 BF69F4, AB EB89D:4A<9 < HBD@4 BF69F4 <@9RF 
BF89?PAO9 A9FBKABEF<. 

«3» (G8B6?9F6BD<F9?PAB) 3 B5GK4RM<=ES A4 G8B6?9F6BD<F9?PAB@ GDB6A9 C9D984? 
EB89D:4A<9 F9>EF4, 6 >BFBDB@ B5GK4RM<=ES BD<9AF<DG9FES E BCD989?9AAO@< A9FBKABEFS@<; 
CD4>F<K9E>< CD<@9AS9F F9BD9F<K9E><9 ;A4A<S CB 7D4@@4F<K9E>B@G < ?9>E<K9E>B@G A4CB?A9A<R 

F9>EF4, 6OE>4;O649F < B5BEAB6O649F E6B< EG:89A<S A4 A<;>B@ >4K9EF69AAB@ GDB6A9; 
EB89D:4A<9 < HBD@4 BF69F4 <@9RF ;A4K<F9?PAO9 A9FBKABEF<. 

«2» (A9G8B6?9F6BD<F9?PAB) 3 B5GK4RM<=ES A4 A<;>B@ >4K9EF69AAB@ GDB6A9 C9D984? 
EB89D:4A<9 F9>EF4, 6 >BFBDB@ B5GK4RM<=ES A9 BD<9AF<DG9FES; CD4>F<K9E>< CD<@9ASFP 
F9BD9F<K9E><9 ;A4A<S CB 7D4@@4F<K9E>B@G < ?9>E<K9E>B@G A4CB?A9A<R F9>EF4, A9 @B:9F, 
6OE>4;O64FP < B5BEAB6O64FP E6B< EG:89A<S, EB89D:4A<9 < HBD@4 BF69F4 A9 EBBF69FEF6GRF 
FD95B64A<S@. 

КD<F9D<< BJ9A<64A<S <FB7B6B= >BAFDB?PAB= D45BFO 

"J9A>4 «5» EBBF69FEF6G9F 86% 3 100% CD46<?PAB 6OCB?A9AAOI ;484A<= 6E9I D4;89?B6. 
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"J9A>4 «4» EBBF69FEF6G9F 73% 3 85% CD46<?PAB 6OCB?A9AAOI ;484A<= 6E9I D4;89?B6. 
"J9A>4 «3» EBBF69FEF6G9F 53% 3 72% CD46<?PAB 6OCB?A9AAOI ;484A<= 6E9I D4;89?B6. 
"J9A>4 «2» EBBF69FEF6G9F 0% 3 52% CD46<?PAB 6OCB?A9AAOI ;484A<= 6E9I D4;89?B6. 
КD<F9D<< BJ9A<64A<S BF69FB6 CB ;484A<S@ 8<HH9D9AJ<DB64AAB7B ;4K9F4 

"J9A>4 «5» EBBF69FEF6G9F 86% 3 100% CD46<?PAB 6OCB?A9AAOI ;484A<= 6E9I D4;89?B6. 
"J9A>4 «4» EBBF69FEF6G9F 73% 3 85% CD46<?PAB 6OCB?A9AAOI ;484A<= 6E9I D4;89?B6. 
"J9A>4 «3» EBBF69FEF6G9F 53% 3 72% CD46<?PAB 6OCB?A9AAOI ;484A<= 6E9I D4;89?B6. 
"J9A>4 «2» EBBF69FEF6G9F 0% 3 52% CD46<?PAB 6OCB?A9AAOI ;484A<= 6E9I D4;89?B6. 


