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ITacnopT OLEHOYHBIX CPEACT.

O0beKTbI OLleHMBAHNS — Pe3YJIbTAThl 0CBOCHHSA AW CHMIIJIHHbI
®OC 1o3BOJISIET OIICHUTH CJIEAYIONIHE PE3yIbTaThl OCBOCHUS JUCIUIUIMHBI B cOO0TBeTCTBHH cPI'OC
cneranbHocTh 38.02.07 «bankoBckoe aeno0» (ykpynmHeHHas rpynmna crenuaibHocteid 38.00.00
«DKOHOMHKA W yIpaBlieHHe») U padoueit nporpammoit nucuurauabl OI'CH.04 MHOCTpaHHBIN A3BIK B
po¢eCCUOHANBHOM J1eSITEIbHOCTH.

yMeHHsl: o0marbesi (YCTHO M MHCHbMEHHO) Ha MHOCTPAHHOM $I3bIKE€ HAa MPO(ECCHOHAIBHBIE U
MOBCETHEBHBIC TEMBbI; TEPEBOAUTH (CO CIOBapeM) HWHOCTPAHHBIE TEKCThl MPO(EeCcCHOHATHHON
HaIpaBJICHHOCTU; CAMOCTOATEILHO COBEPIICHCTBOBATh YCTHYIO U TUCBMEHHYIO PEYb.

3Hanusi: nexcudeckuii (1200 - 1400 nexcHYecKWX €IUHHII) W TpaMMaTHYECKUH MHHHMYM,
HEOOXOJMMBIN MJIi YTeHUs W TepeBoja (CO CIoBapeM) MHOCTPAHHBIX TEKCTOB MPOQECCHOHAIBHOMN
HaIpPaBJICHHOCTH.

BerlmenepeunciienHsle  yMEHHsI, 3HaHMs HalpaBlIeHbl Ha (OpPMHUpPOBaHHE Yy OOydaroluxcs
CJIEZIYIOIUX OOIIMX KOMIIeTeHIINIA:

OK 01. Beibupats criocoObI pemieHus 3a1a4 npodeccuoHaabHOM NeITeTbHOCTH MPUMEHHUTEIBHO K
pa3IMyYHBIM KOHTEKCTaM

OK 03. [TmanupoBath 1 pearn30BbIBaTh COOCTBEHHOE MPO(ECCHOHATBFHOE U IMYHOCTHOE PAa3BUTHE

OK 10. HcnonwszoBarh  3HaHUS 1O  (UHAHCOBOM  TPaMOTHOCTH,  IUIAHUPOBATh
MpeANPUHUMATEIHCKYIO JeSITEIBHOCTD B PO ecCHOHANBHOMU cdepe.

1. ®opMBbI KOHTPOJIS M OLEHKHU Pe3yJIbTATOB 0CBOECHHA THCIUTLIMHBI

Texkymuif KOHTPOJIb YCIIEBAEMOCTH HPEJCTaBIseT COO0Hl NPOBEPKY YCBOGHUS Y4eOHOIO
MaTepuaa, peryasipHO OCYLIECTBIIIEMYIO Ha IPOTSHKEHUN Kypca 00yUYeHHUsL.

Texymmii KOHTPOJb pE3yJbTaTOB OCBOCHHS JUCIUIUIMHBI B COOTBETCTBHMU C pabodeit
IPOrpaMMoON U KaJIeHAAPHO-TEMAaTHYECKUM IUIAHOM MPOMCXOJUT MPHU MCIOJIb30BAHUU CIIEAYHOLINX
00s13aTeNIbHBIX (POPM KOHTPOJIS:

— BBINIOJIHEHHE IPAKTUYECKUX paloT,

- IPOBEPKA BBIMOJIHEHUS] KOHTPOJIbHBIX padoT,

Bo Bpems npoBesieHHs yueOHBIX 3aHATUN JOMNOJHUTENBHO HUCIOJB3YIOTCS CleayroIe GOpMBI
TEKYILEro KOHTPOJIS — YCTHBIN OIPOC, UTEHUE U MEPEBOJ TEKCTOB, TECTUPOBAHHUE 110 TEMaM OTJIEJIbHBIX
3aHATH.

BbinosiHeHne npakTuyeckux pador. [Ipaktuueckre pabOTHI MPOBOJATCS C LENbIO YCBOCHUS
U 3aKperuieHus] pe3yJbTaTOB OCBOEHUS JUCUUIUIMHBL. B Xozxe mpakTuueckoil pa®oThl oOydaromuecs
ydyaTrcsi YCTHOM M  TNHCbMEHHOW KOMMYHMKAllUM Ha HHOCTPAHHOM  SI3bIKE,  MCIIOJIb3YS
po(heCCUOHANBHYI0 TEPMUHOJIOT IO

Cnucok npakTuyeckux pador:

IIpakTnueckas padora 1. O630p 3xoHOMMKH. YBapoB B.M. AHrIMHACKUIN SI3bIK JJI1 SKOHOMHUCTOB
(A2 — B2). English for Business + aynuo3anucu: y4eOHUK M TIPAKTUKYM Ui CPeHETo MpodeccruoHaIbHOTo
obOpazoBanusi / B.W. YBapoB — 2-e u3., nepepad u gom. - Mocksa : M3gatensctBo FOpaiit, 2023. — 393 c.
C9

1. IlpakTuyeckass padora 2. BbITh 3k0HOMHMcTOM. ColeceqoBaHue Npu npueMe Ha padory.
VBapos B.W. Aurnuiickuii s3b1k 17151 93koHOMHCTOB (A2 — B2). English for Business + ayauno3anucu: y4eOHHK 1
MPaKTUKYM JJIs CpeHero npodeccuoHanbHoro oopazosanus / B.W. YBapoB — 2-e u3., nepepad u jgor. -
Mocksa : U3narensctBo FOpaiit, 2023. — 393 ¢. C. 19

IIpakTnueckass padora 3 Makpo-u MHKPOIKOHOMHKA. CeKTOpbl JIKOHOMHMKH YBapoB B.U.
AHrmmiickuit s3bIK 171 9koHOMHCTOB (A2 — B2). English for Business + ayano3anucu: yueOHUK U IPAKTUKYM
U cpeaHero npodeccronanpHoro odpaszoBanusi /  B.W. YBapoB — 2-e u3., mepepabd u momn. - Mocksa :
W3narensctBo IOpaiir, 2023. — 393 c. C. 28
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IMpakruyeckas paGora 4 Jenbru. YBapoB B.M. AHrmuiickuii s3Ik Uisi SKOHOMHUCTOB (A2 — B2).
English for Business + aynuo3zanucu: y4eOHHK U MPAKTUKYM JJISl CPEAHETO MpodeccrHoHaIbHOro 00pa3oBaHus
/ B.W. YBapoB — 2-e u3., nepepad u jgom. - Mocksa : UsnarensctBo FOpaiit, 2023. — 393 ¢. C. 37

IlpakTuyeckas padora 5 @duHaHCcOBbIe Yyupe:kaeHus. YBapoB B.WM. AHrmmiickuil s3bIK U1
skoHOMHUCTOB (A2 — B2). English for Business + aynmosamucu: y4eOHUK W TPAKTHKYM ISl CPEIHETO
npodeccronanpHOoro oopasoBanuss / B.WM. YBapoB — 2-e u3., nmepepab u gom. - MockBa : M3mateiabcTBo
IOpaiir, 2023. — 393 c. C. 45

IlpakTuyeckas pagora 6 banku u kpeautsl YBapoB B.1. AHrimiAcKuil S3bIK 1711 SKOHOMUCTOB (A2 —
B2). English for Business + aynuosamucu: y4yeOHUK M HPAKTUKYyM sl CPEIHEro NpodeccHOHaIbHOIO
obOpazoBanusi / B.W. YBapoB — 2-e u3., nmepepad u gom. - Mocksa : M3gatensctBo FOpaiit, 2023. — 393 c.
C.55

IpakTuyeckass padora 7 @OuUHAHCOBAsA OTYETHOCTb. YBapoB B.M. AHriamiickuii s3bIK  yIs
skoHOMHUCTOB (A2 — B2). English for Business + aynmosamucu: y4eOHUK W TPAKTHKYM ISl CPEIHETO
npodeccronanpHoro oopasosanuss / B.W. YBapoB — 2-e u3., mepepab u gom. - Mocksa : M3mateabcTBoO
IOpaiir, 2023. — 393 c. C. 66

IIpakTnyeckas padora 8 Tunbl x0300beKTOB . YBapoB B.M. AHrmuiickuil S3bIK 1711 SKOHOMHCTOB
(A2 — B2). English for Business + aynuo3anucu: y4eOHUK M TPAKTUKYM Ui CPEHETo MpodeccrHoHaIbHOTO
obOpazoBanusi / B.W. YBapoB — 2-e u3., nmepepad u gom. - Mocksa : M3gatensctBo FOpaiit, 2023. — 393 c.
C.75

IIpakTnueckass padora 9 OpraHu3zanuoHHasi CTPYKTypa M mnoadop mepcoHana YBapo B.I.
AHTTMICKUH s3BIK JUTsl SKOHOMHCTOB (A2 — B2). English for Business + aynuo3anucu: y4eOHUK U PAKTHKYM
Ui cpeaHero npodeccronanpHoro odpaszoBanusi /  B.W. YBapoB — 2-e u3., mepepabd u mon. - Mocksa :
NznarensctBoO FOpaiit, 2023. — 393 c. C. 85

IIpakTnuyeckas padora 10 Ctuau ynpasienusi. MortuBauus. YBapos B.M. AHrimiickuii sS3bIK 15T
skoHOMHUCTOB (A2 — B2). English for Business + aynumosamucu: y4eOHUK W TPAKTHKYM ISl CPEIHETO
npodeccronanpHoro oopazosanusi / B.M. YBapoB — 2-e u3., nepepab u gom. - MockBa : U3nateabcTBoO
IOpaiir, 2023. — 393 c. C. 97

IIpakTnueckas padora 11 IleperoBopnl. YBapoB B.M. AHrmMiACKU# S3BIK 1JI1 9KOHOMHUCTOB (A2 —
B2). English for Business + aynuosanucu: y4eOHUK M TPaKTUKYM JUIsl CpeaHero mnpodecCHOHATbHOTO
oOpazoBanusi / B.W. YBapoB — 2-e u3., nmepepad u gom. - Mocksa : M3gatenscrBo FOpaiit, 2023. — 393 c.
C. 120

IIpakTuyeckas padora 12 [lesoBas 3TMKA, KOHKypeHuusi. YBapoB B.M. AHrnuiickuil sI3bIK 171
skoHOMUCTOB (A2 — B2). English for Business + ayauo3amucu: yuyeOHUK M TNPaKTHKYM I CPETHErO
npodeccronanpHoro oopasosanuss / B.M. YBapoB — 2-e u3., mepepab u gom. - MockBa : M3nateiabcTBo
IOpaiir, 2023. — 393 c. C. 130

IMpakTnueckasi padora 13 Ciausinue, NMOIJIONIeHUE M COBMeCTHbIe mpeanpusaTus. Yeapos B.M.
AHrmmiickuit s3pIK 171 9koHOMHCTOB (A2 — B2). English for Business + ayano3anucu: yueOHUK U MIPAKTUKYM
Uil cpenHero npodeccuoHanbHoro obpazoBanus /  B.W. YBapoB — 2-e u3., nmepepad u jom. - Mocksa :
MznarensctBo KOpaiit, 2023. — 393 ¢. C. 142

[IpakTnyeckas padora 14 busHec m wpucnpyaeHums. YBapoB B.M. AHrnuickuil s3pIk IS
skoHOMUCTOB (A2 — B2). English for Business + ayauo3amucu: yuyeOHUK M TNPaKTHKYM Ui CPETHErO
npodeccronanpHoro oopasosanuss / B.W. YBapoB — 2-e u3., mepepab u gom. - Mocksa : M3mateabcTBo
IOpaiir, 2023. — 393 c. C. 155

[pakTuyeckas padora 15 Crapransl. YBapoB B.M. AHrnmiickuii s3Ik 17151 9KOHOMHCTOB (A2 — B2).
English for Business + aynuo3zanucu: y4eOHHK U MPAKTUKYM JJISl CPEAHETO MpodeccroHaIbHOro 00pa3oBaHus
/ B.W. YBapoB — 2-¢ u3., nepepad u gom. - Mocksa : UznarensctBo FOpaiit, 2023. — 393 ¢c. C. 164

IIpakTnueckas padora 16 Hanorooo6mao:xxenue. YBapos B.M. AHTIUNCKHUI S3BIK ISl SKOHOMHCTOB
(A2 — B2). English for Business + aynuo3anucu: y4eOHUK M TIPAKTUKYM I CPEHET0 MpodheccHoHaIbHOTO
obOpazoBanusi / B.W. YBapoB — 2-e u3., nmepepad u gom. - Mocksa : M3gatensctBo FOpaiit, 2023. — 393 c.
C. 172

IpakTuyeckas padora 17 DiaekTpoHHass kKomMMepuus YBapoB B.M. AHraumiickuil s3bIK IS
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skoHOMUCTOB (A2 — B2). English for Business + ayauno3amucu: yuyeOHUK M NPaKTHKYM I CPETHErO
npodeccronanpHoro oopasosanuss / B.M. YBapoB — 2-e u3., mepepab u gom. - MockBa : M3mateabcTBo
IOpaiir, 2023. — 393 c. C. 181

IIpakTnyeckas padora 18 Bpemena anrumiickoro riaroja Ysapo B.M. AHramiickuii s3Ik JUIst
skoHOMUCTOB (A2 — B2). English for Business + ayauo3amucu: yuyeOHUK M TNPaKTHKYM I CPETHErO
npodeccronanpHoro oopasosanuss / B.W. YBapoB — 2-e u3., mepepab u gom. - Mocksa : M3mateabcTBoO
IOpaiir, 2023. — 393 c. C. 280

[pakTuyeckas padora 19 Mapkerunr YBapos B.M. Aurnuiickuii a3bIk 111 S5KOHOMUCTOB (A2 — B2).
English for Business + ayauo3anucu: y4eOHUK U MPAKTHKYM JUTSE CPEAHETO MPO(eCcCHOHATILHOTO 00pa30BaHus
/ B.W. YBapoB — 2-¢ u3., nepepad u nom. - Mocksa : U3narensctBo IOpaiit, 2023. — 393 c. C. 192

IpakTnueckass padora 20 IlpoaBu:kenue mo ciayxde YBapoB B.M. AHrmiickuii S3bIK IS
skoHOMHUCTOB (A2 — B2). English for Business + ayamosamucu: y4eOHUK W TPAKTHKYM IS CPEIHETO
npodeccronansHoro odpazoBanusi / B.M. YBapoB — 2-e u3., nepepad u gom. - MockBa : U3nateabcTBo
IOpaiir, 2023. — 393 c. C. 197

IIpakTnueckas padora 21 Pexmama YBapoB B.M. AHrnuiickuii s3bIK 111 SKOHOMHUCTOB (A2 — B2).
English for Business + aynuo3zanucu: y4eOHHK U MPAKTUKYM JJIS1 CPEAHETO MpodeccHoHaIbHOro 00pa3oBaHus
/ B.W. YBapoB — 2-¢ u3., nepepad u nom. - Mocksa : U3narenasctBo FOpaiit, 2023. — 393 c. C. 201

IIpakTnueckass padora 22 MexayHapoaHass Toprojist YBapoB B.M. AHrMiiCKuiN S3BIK ISt
skoHOMHUCTOB (A2 — B2). English for Business + aymmosamucu: y4eOHHMK W TPAKTHKYM ISl CPEIHETO
npodeccronanpHoro oopazosanusi / B.M. YBapoB — 2-e u3., nepepad u gom. - MockBa : U3nateabcTBoO
FOpaiir, 2023. — 393 c. C. 204

IIpakTnyeckas padora 23 /lesoBble muKIbl YBapoB B.M. AHIMACKU# S3BIK [T SKOHOMUCTOB (A2
— B2). English for Business + ayamo3zanucu: y4eOHUK W TPAKTHUKYM JJIsi CPEIHEro MpoQecCHOHATBLHOTO
obOpazoBanusi / B.W. YBapoB — 2-e u3., nepepad u gom. - Mocksa : M3gatensctBo FOpaiit, 2023. — 393 c.
C.217

[pakTuyeckas padora 24 Kpusuc YBapo B.U. Aurnmiickuii s3p1k ans skoHOMHUCTOB (A2 — B2).
English for Business + ayauo3anucu: y4eOHUK U MIPAKTHKYM JUTSE CPEAHETO MPO(ecCHOHATLHOTO 00pa30BaHus
/ B.W. YBapoB — 2-¢ u3., mepepad u gom. - Mocksa : M3narensctBo FOpaiit, 2023. — 393 ¢. C. 221

Ipakruyeckasi pagora 25 busHec-cTparerust Ysapos B.1. AHMIHIACKHIA A3BIK 1151 5KOHOMHCTOB (A2

— B2). English for Business + ayanosammcu: yqeOHHK W TPaKTHKYM U CPEIHETO MPOoQecCHOHATHLHOTO
obpasoBanus / B.W. YBapoB — 2-e u3., nepepad u nom. - Mocksa : M3narensctso IOpaiit, 2023. — 393 ¢. C. 226

IpakTuyeckas padora 26 DJieKTpOHHAs TOProwjass YBapoB B.M. AHrmickuil s3bIK IS
skoHOMHUCTOB (A2 — B2). English for Business + aymmosamucu: y4eOHUK W TPAKTHKYM IS CPEIHETO

npodeccronanpHoro oopazosanusi / B.M. YBapoB — 2-e u3., nepepad u gom. - MockBa : U3nareabcTBoO
FOpaiir, 2023. — 393 c. C. 231
IIpakTnuyeckas padora 27 CTpykTypa KOMMepuuu AnrypoexoBa T.N. Aurnuiickuil A3bIK AJ1s

skoHOMHUCTOB (A2 — B2). English for Business + aynmosamucu: y4eOHUK W TPAKTHKYM [JISI CPEIHETO
npodeccronanpHoro oopazoanusi / AmypbekoaT.U., 3.I'. Mup3oeBa — 2-e u3., ucrnp. u nom. - Mocksa :
NznarensctBo FOpaiit, 2023. C. 8

IIpakTnuyeckas padora 28 dakTopsl Npon3BoaAcTBa AlrypOeKoBa T.N. Aurnuiickuil s3Ik AJ1s
skoHOMHUCTOB (A2 — B2). English for Business + aynmosamucu: y4eOHUK W TPAKTHKYM ISl CPEIHETO
npodeccronanpHoro oopazoanusi / AmypbekoaT.U., 3.I'. Mup3oeBa — 2-e u3., ucrnp. u omn. - Mocksa :
NznarensctBo FOpaiit, 2023. C. 29

IIpakTnuyeckas padora 29 Toprosias Aurypoexosa T.W. AHrnuiickuii s3bIK IJI1 YKOHOMHCTOB
(A2 — B2). English for Business + aynuo3anucu: y4eOHUK M TPAKTUKYM Ui CPeHETo MpodeccrHoHaIbHOTO
oOpazoBanusi / AurypbexoBa T.W., 3.I'. MupsoeBa — 2-e u3., uctp. u jom. - MockBsa : M3naTenbcTBo

FOpaiir, 2023. C. 48

[pakTuyeckas padora 30 busnec opranmzauun Amrypoexoa T.M.  AHrnwmiickuii  s3pIK 7S
skoHOMUCTOB (A2 — B2). English for Business + ayauo3amucu: yuyeOHUK M TNPAKTHKYM I CPETHErO
npodeccuoHanbHOTO 00pazoBanust / AmypoekosaT.U., 3.I'. Mup3oeBa — 2-¢ u3., ucnp. u Jom. - Mocksa :
MzpatensctBo KOpaiit, 2023. C. 91
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MpakTuyeckas padora 31 Kommepueckue 6anku AmrypoexkoBa T.M.  AHrnwmiickuii  s3pIK /7S
skoHOMUCTOB (A2 — B2). English for Business + ayauo3amucu: yu4eOHUK M TNPaKTHKYM I CPETHErO
npodeccuoHanbHOTO 00pazoBanust / AmypbekosaT.U., 3.I'. Mup3oeBa — 2-¢ u3., ucnp. u Jom. - MockBa :
W3nparensctBo IOpaiir, 2023. C. 114

IpakTuyeckas padora 32 @onxoBas 6up:xka AmrypOexkona T.M. AdHroumiickuid  s3bIK  JUIS
skoHOMUCTOB (A2 — B2). English for Business + ayauno3amucu: yuyeOHUK M TNPaKTHKYM I CPETHErO
npodeccuoHanbHOTO 00pazoBanusi / AmypoekosaT.U., 3.I'. Mup3oeBa — 2-¢ u3., ucnp. u Jom. - MockBa :
NznarensctBo KOpaiit, 2023. C. 134

MpakTuyeckas padora 33 Hasoru AmrypbekoBa T.M. AHrmMiACKUN S3BIK Ui SKOHOMHUCTOB (A2 —
B2). English for Business + aynuoszanucu: y4eOHUK M TPaKTUKYM JUIsI CpeaHEero mnpodeccHOHaTbHOTO
oOpazoBanusi / AurypbexoBa T.W., 3.I'. MupsoeBa — 2-e u3., uctp. u jom. - Mocksa : M3naTenbcTBo
HOpaiir, 2023. C. 158

IMpakTuueckass paGora 34 Ilyremecrusi AHIIIMMCKUANA SI3BIK JUJISI CTYJEHTOB 3KOHOMUYECKOTO
komtemxka / WM. II. Arabeksn. — U3n. 26-e, crep. — PoctoB v/]l : ®@enukc, 2017 — 347, [1] c. — (Cpennee
npodeccronansHoe oopazosanue). Ctp. 75-77, ynp3.1., 3.2, ymp. 3.3.

IMpakTuyeckass padora 35 IMoxkynmkm AHMVIMMCKAM SA3bIK JJIS CTYJEHTOB 3KOHOMHYECKOIO
komtemxa / WM. II. Arabeksn. — U3n. 26-e, crep. — PoctoB /]l : ®@enuke, 2017 — 347, [1] c. — (Cpennee
npodeccronanpHoe oOpazoBanue). Ctp. 78-80.

IIpakTnuyeckas padora 36 Ilpuem Ha padoty AmrypOekoBa T.M. Adrnumiickuii  s3bIK IS
skoHOMHUCTOB (A2 — B2). English for Business + aynmosamucu: y4eOHUK W TPAKTHKYM ISl CPEIHETO
npodeccronanpHoro oopazoanusi / AmypbekoaT.U., 3.I'. Mup3oeBa — 2-e u3., ucrnp. u omn. - Mocksa :
N3narensctBo FOpaiit, 2023. C. 187

IMpakTHueckas pa6ora 37 BankoBckue ycayrua AHMIMIACKUN SI3BIK JUIsSI CTY/IEHTOB 9KOHOMUYECKOTO
komtemxa / WM. II. Arabeksn. — U3n. 26-e, crep. — PoctoB /]l : ®@enuke, 2017 — 347, [1] c. — (Cpennee
npodeccronansHoe oOpazoBanue). Ctp. 92-94.

ITpakTuyeckas pagora 38 Camble Goibine 6anku Poccun AHTTTMACKUN A3BIK ISl CTYIEHTOB
skoHOMHYecKoro koyemka / W. 1. AradbeksH. — 3. 26-e, ctep. — PoctoB u/]] : ®ennkc, 2017 — 347, [1] c. —
(Cpennee npodeccuonanpaoe oopazoanue). Ctp. 112-114.

IpakTuyeckass pagora 39 Camble Gouabimme O0aHkn BeaukoOpuranmm AHTIIMACKUI SI3bIK JUISL CTYIEHTOB
skoHOMUYeckoro kosutempka / . T1. ArabeksH. — U3a. 26-e, ctep. — Poctos w//l : ®enuke, 2017 — 347, [1]
c. — (Cpennee npodeccuonanpuoe oopazopanue). Ctp. 138-140.

IpakTuyeckas pagora 40 Kommepueckue 6anku AHIVIMACKUHN S3bIK JUISI CTYJEHTOB SKOHOMUYECKOTO KOJUIEkKa
/ WN. TI. ArabeksH. — U3n. 26-e, crep. — PocroB w/Jl : ®enuke, 2017 — 347, [1] c. — (Cpennee
npodeccronanpHoe oOpazoBanue). Ctp. 208-211.

IpakTuyeckas padora 41 Campble GosiblIMe OaHKN B MUpe AHIIMICKUHN SI3bIK IJIS1 CTYJEHTOB SKOHOMHUYECKOTO
komwtemka / W. T1. AraGeksn. — U3n. 26-e, ctep. — PoctoB H/J] : @enukc, 2017 — 347, [1] c. — (Cpennee
npodeccronanpHoe oOpazoBanue). Ctp. 318-323.

IIpakTuyeckas padora 42 Undasimma Paurckas JI.K., Kokpeita C. Guide to  Economics, «Macmillany, M., 2013.

Crp. 82-83.

praKanecxaﬂ pa6ora 43 CorsiacoBaHne BpeMeH B IJIABHOM M MPHAATOYHOM NPeNT0KeHNHA AHIITHIACKAN A3bIK /

W. T1. Arabeksn. — U3n. 26-e, crep. — Poctos v/]] : @enunkc, 2015 — 318, [1] ¢. — (Cpennee npodeccrnoHaabHOe

obpaszopanue). Ctp. 125-127, ymp. 11.1., 11.2.

IpakTuyeckasi padora 44 IlpaBuia peyeBOro 3THKeTa AHIIMUCKUN SA3BIK JUI CTYJEHTOB 3KOHOMHYECKOTO
koutemka / W. T1. AraGeksn. — U3n. 26-e, ctep. — PoctoB H/J] : @enuke, 2017 — 347, [1] c. — (Cpennee
npodeccruonanbHoe oopazoBanue). Ctp. 94-97, ynp 3.21., 3.22.

Ipakruyeckas padora 45 /les10Boii MHOCTPaHHBIH A3bIK AHTIIMICKUHN S3BIK: yue0. mocoOue Ui CTy. cpel. mpod.
yue6. 3aBenenunii / A.Il. Tony6es, H.B. bamtok, U. b. CmupHoBa. — 6-¢ u3z., crep. — M.: 3naTenbckuii eHTp
«Axanemusi», 2008. — 336 c. Ctp. 266-267

IpakTuyeckasn paGora 46 [lesoBasi mepenucka AHTTUICKUI s3bIK: y4ue0. mocoOue i CTyd. cped. mpod. yueo.
3aBenenuit / A.Il. Tony6es, H.B. bamok, . b. CmupHoBa. — 6-e¢ uzn., crep. — M.: U3natensckuii neHTp
«Axanemusi», 2008. — 336 c. Ctp. 267-269.

5



Ipakruyeckasn padora 47 OpuuuanabHble MUCHbMA, pe3roMe AHTIMHCKUHN S3bIK: yued. mocodue IUist CTyA. Cpel.
npod. yueb. 3aBeaenuii / A.Il. ['ony6es, H.B. bamtok, U. b. CmupHoBa. — 6-¢ u3a., crep. — M.: U3natensckuit
neHtp «Akagemus», 2008. — 336 c. Ctp. 269-272.

Ipakruueckasi paGora 48 AHKeTHI, JejI0Basi AOKyMeHTamuss AHIIMICKHUNA SI3BIK: yde0. mocoOue st

cTyd. cpea. mpod. yued. 3aBenenuit / A.IL. T'omyGes, H.B. bantok, M. b. CmupnoBa. — 6-¢ u3a., crep. — M.:
W3narensckuii uentp «Akaaemus», 2008. — 336 c. Ctp. 273-278.

Co;[epncaHI/Ie, oTanbl HOPOBCACHUA W  KPUTCPHUHU  OLCHUBAHHUA  IMPAKTHYCCKHX pa60T

MNpEaACTaBJICHBI B MCTOANYCCKUX YKa3aHUAX 110 IPOBCACHUIO ITPAKTUYCCKUX pa60T.

IIpoBepka BBINOJTHEHUSI CAMOCTOSATEIBHOI padoThl. CaMocTosTeNbHAS padoTa HapaBiIeHa

Ha CaMOCTOSITENIFHOE OCBOCHHE U 3aKPEIUICHUE PE3yIbTaTOB O0yUICHHSI.

CaMocTrosTenpHas IOoATOTOBKA 06y11a}01u1/1xc;1 M0 JUCHHUINIMHE NpCAroaract CJICAyromue

BUJIBI ¥ (POPMBI pabOTHI:

Cucremaruueckasi mpopaboTKa KOHCIIEKTOB 3aHSATHH, Y4eOHOW W CHEIUaJbHOW WHOCTPAHHOM

JUTEPaTypBhI.
CamocTosTeNbHOE H3YUYeHHE MaTepHalia 1o y4eOHOM U CrIeIMabHOW HHOCTPAHHOM JTIUTEpAType.
Hanucanue u 3ammra q0KIaaa; MOATOTOBKA K COOOIIEHUIO MM Oecele Ha 3aHATHU MO 3aJJlaHHOU
IPEro/iaBaTesIeM TeMeE.

Yrenue 1 nepeBo MpoGUIbHBIX TEKCTOB.

PaboTa co cipaBoO4HOI JUTEpaTypOit 1 HOPMATUBHBIMH MaTE€pUaTaAMH.

CBoaHast TadJuIa MO NMPUMEHACMbIM ([)opMaM U ME€TOoAaM TEKYHIEro KOHTPOJISI U OLICHKH

pe3yJbTAaTOB 00y4eHHUs

Pe3yabTaThl 00y4eHHsI(0CBOEHHbIE YMEHHSs],
YCBOEHHbIE 3HAHHUS)

®opMBbI H METOAbI KOHTPOJISA M OLCHKHU
pe3yJIbTATOB 00y4YeHH s

OcBoeHHbIE ymenus:

obmaTecs (YCTHO M MUCHbMEHHO) Ha
MHOCTPAHHOM $I3bIKE Ha MPO(ECCHOHATBHBIC 1
NIOBCE/IHEBHBIE TEMBI; IEPEBOIUTH (CO
CIIOBapeM) HHOCTPAHHBIE TEKCTBI
npodecCHoHAILHON HAIIPAaBICHHOCTH;
CaMOCTOSITEIIbHO COBEPILIEHCTBOBATh YCTHYIO H
NHCEMEHHYIO PeUb.

BrinonHeHne mpakTHYECKuX paboT
OueHka NpaBUILHOCTH BBIIIOJHEHHS] HTOIOBOM
KOHTPOJILHOU PabOTHI

YcBoeHHbIE 3HAHUSA:

nexcrueckuid (1200 - 1400 nexcuveckux
€/IMHUI]) U TPaMMaTHYECKUN MUHUMYM,
HE0OXOIUMBIH JIJIsl UTeHUS U TiepeBoia (co
CJIOBapeM) HHOCTPaHHBIX TEKCTOB
npodeccruoHanbHON HATPaBICHHOCTH.

BrImonHeHne npakTHyeckux padbot
OreHKa MpaBUIIBHOCTH BBITTOJTHEHHS UTOTOBOM
KOHTPOJBHOW pabOThI

3.2 ®opma NpoOMeKYTOYHOI aTTecTaluu
[IpomexxyTouHas aTTecTanys Mo JUCHUILINHE MHOCTPAHHBIN SI3bIK — UTOrOBast KOHTPOJIbHAS

pabota B 3 u 4 cemecTpax.

OOyuaromuecs: JOMYCKAIOTCS K CJaue€ UTOTOBOM KOHTPOJBHOM pabOThI MPU BHITIOJTHEHUU BCEX

BUJIOB NPAKTUYECKHUX paloT, MPelyCMOTPEHHBIX padoueil mporpaMMoi M KajeHJIapHO-TEMaTHUYECKUM
IIJIAHOM JUCLUIUIVHBIL.

Hrorosas KOHTPOJIbHAA MPOBOJATCA 3a CUCT BPECMCHU OTBEACHHOI'O Ha M3YUYCHHUEC JUCHUITIMHDBI

IIPU YCJIIOBUM CBOEBPEMEHHOI'O0 M KAadyeCTBEHHOT'O BBITOJHEHHUsS 00ydarolmuMcsi BceX BHUAOB paboT,
MPEeTYCMOTPEHHBIX paboyeil mporpaMMOi TUCIIUTIITUHBL.
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KonTpoabnas padora Nel
1. IIpouuTaiiTe U MUCHbMEHHO NMEPEBEIUTE TEKCT.

Theory Of Demand
1. Consumer demand is the quantities of a particular good that an individual consumer wants and is able to buy as the
price varies, if all other factors influencing demand are constant.
2. That is. consumer demand is the relationship between the quantity demanded for the good and its price. The factors
assumed constant are prices of other goods, income, and a number of noneconomic factors, such as social, physiological,
demographic characteristics of the consumer in question.
3. The theory of demand is based on the assumption that the consumer having budget constraint seeks to reach the
maximum possible level of utility, that is, to maximize utility, but he usually prefers to obtain more rather than less. The
consumer has to solve the problem of choice. Provided he is to maintain a given level of utility, increases in the quantity
of one good must be followed by reductions in the quantity of the other good. The consumer has to choose the specific
goods within the limits imposed by his budget.
4. The concept of marginal utility is of great importance for solving the utility maximization problem. The marginal
utility of a good is the additional utility obtained from consuming an additional unit of the good in question. The marginal
utility from consuming a good decrease as more of that good is consumed. The income should be allocated among all
possible choices so that the marginal utility per dollar of expenditure on each good is equal to the marginal utility per
dollar of expenditure on every other good.
5. A price increase will result in a reduction in the quantity demanded. This relationship between the quantity demanded
of'a good and its price is called the law of demand. As the marginal utility from each additional unit of the good
consumed decreases, the consumer will want to buy more of this good only if its price is reduced.
6. Market demand is the quantities of a good that all consumers in a particular market want and are able to buy as price
varies and as all other factors are assumed constant. Market demand depends not only on the factors affecting individual
demands, but also on the number of consumers in the market. The law of demand also works with market demand.
2. lMoaTBepaANTE WJIM ONMPOBEPTHUTE BHICKA3LIBAHUS OTHOCHTEIBLHO COMEPKAHUS TEKCTA U UCIIPABbTE HEBEPHBIE
yrBepaxnenus (True/false/Non stated). IIpennosxenus: nepesenure.
1. Consumer demand is the relationship between the quantity demanded for the good and price.
2. The manufacturer must solve the problem of choice.
3. Marginal utility is not very important concept in the theory of demand. 4. The law of demand states that the quantity
demanded and the price of commodity are inversely related.
5. Market demand doesn't depend on the number of consumers in the market.
3. IIucbMeHHO OTBEThTE HA BOMPOCHI K TEKCTY.
1. What factors influencing consumer demand are assumed constant?
2. What is the principle assumption of the demand theory?
3. How should the consumer allocate his income?
4. What is market demand?
5. In what way does market demand differ from individual demand?

KonTtpoabnas padora 2

3aoanue 1. llpounTaiiTe U MepeBeNTE TEKCT, MPUAYMAIiTe JJ5l HEr0 3aroJI0BOK.

The Bank of Russia has a vertically integrated centralized structure, comprising the central office,
territorial institutions, the cash processing centre (CPC), and other organizations. The National
Financial Council operates through the Bank of Russia, while the bank’s central office includes a board
of directors and a chairperson. The Bank of Russia’s territorial institutions are autonomous and perform
some of the functions of the Bank of Russia across Russia’s regions. The regional territorial institutions
are based ineconomic regions and cover several constituent entities of Russia. They comprise the main
departments in the regions, territories, and autonomous districts of Russia, in Moscow and St.
Petersburg, and national banks in the republics of the Russian Federation. The main departments take
part in the implementation of the state monetary and credit policy, ensuring the banking system’s
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development and strengthening; the efficiency and continuous operation of the settlements system,;
the regulationand supervision of activities of credit institutions in the securities market; the foreign
exchange control;the analysis of the state of the economy and its development prospects, as well as the
analysis of regional financial markets. A territorial institution has no legal status and is empowered
with authority in accordance with the Bank of Russia’s regulation and statutory acts. Cash processing
centers (CPCs) are structural units of territorial institutions. The main goal of the CPCs is to ensure the
existence of an efficient, reliable and safe payment system in Russia. The CPCs have contractual
relationships with credit institutions, representative and executive bodies, local government authorities,
federal treasury bodies, and other clients.

3ananue 2

HaiiguTe 0TBETHI HA BONPOCHI B TeKcTe: 1.

What structure does the Bank of Russia have?

2. Where are the regional territorial institutions based?

3. Where do the main departments take part?

4. What is the main goal of the CPCs?

3ananue 3 Ckaxure, KaKue U3 BbICKA3bIBAHUII BEPHbIE, a KAKUE — HET.

HcnpaBbTe HeBepHble cy:xkaeHus. 1. The Bank of Russia has a horizontally integrated centralized
structure. 2. The regional territorial institutions are based in economic regions and cover several
constituent entities of Russia. 17 3. The main departments take part only in the implementation of the
state monetary and credit policy. 4. A territorial institution has a legal status. 5. The main goal of the
CPCs is to ensure the existence of an efficient, reliable and safe payment system in Russia.

HToroBasi KOHTpPoJibHAsi padoTa 3 ceMecTp

1. Read this information for visitors to Japan.
Match the headings (1-7) with the paragraphs (a-g):
. What to wear.

. Business cards.

. Eating out.

. Greetings.

. During and after meetings.

. Talking to others.

. Before a meeting.

~N N AW~

Doing Business in Japan
a. When you meet someone in Japan, it is normal to bow. However, it's OK to shake hands, particularly with people who
work in international companies. It's not a good idea to hug people.
b. Always use chopsticks with your right hand. Place them on the side of a dish after you have started eating, not on the
table. And never leave them standing in the rice bowl - it's bad hick.
¢. Your business card should state your name, company and position in your language and (on the back) in Japanese.
Always give and receive cards with both hands. Treat other people's cards with respect -look at them carefully before
putting them away. Never write or make notes on them.
d. Send an agenda in advance and make it clear what the meeting is about. Also, send any documents - translated into
Japanese. Try to find out who will attend, and check if your hosts speak English. If not. you will need an interpreter.
e. Allow time for proper introductions and small talk as a friendly atmosphere is helpful. If there is silence during the
meeting, don't worry- this is thinking time. Always take notes, and write to thank your hosts and confirm any decisions.
f. You shouldn't use someone's first name until you have you have met several times and know each other well Be sure to
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use titles such as Mr, Ms, or -saw, but never use -san when referring to yourself.

g. Japanese businessmen wear a blue or grey suit, a white or blue shirt and dark tie. Businesswomen should also wear a
suit and use only a little jeweller and make-up. In summer when it's hot and humid, it's a good idea to pack several
changes of clothes.

2. Find the words in the text which mean:

1) a list of things that will happen or be discussed and dealt with at a meeting

2) to bend your head or the top part of your body forward and down, as a sign of respect

3) before a particular time

4) someone who organizes an event and invites the guests

5) to put your arms around somebody, especially to show that you love him her

6) the feeling that you haw when you admire or have a high opinion of somebody

7) objects made from gold, silver, and valuable stones that you wear for decoration

3. Complete the sentences rising information from the text:

1. It's a good idea to ...

2. You shouldn'...

3. It's not polite to ...

4. It's important to ...

5. Never...

4. Find the words in the text which are opposite to:

1. To miss

2. Dry

3. To relax

4. Guest

5. Hostile

6. To receive

5. Put the words in the right order to produce the correct sentences:
1. Make, knows, the. of, everyone, sure. the. and. time. the. date, meeting.
2. Don't, referring, use. to. when, -san, yourself.

3. They, the, in, us. send, agenda, advance.

4. He. been, the, hasn't, business, given, card.

5. It's, a, business, from, good not. to, a, idea, partner, kiss, Japan.

6. How, you, a, when. feel. met. Japanese, did. businessman, you, first, the, for, time?
7. They, don't, speak. English, they?

8. Didn't, your, him, business, you, give, card?

9. When, an, will, need, you, interpreter?

10. Who, speak, about, will, particular, points?

3. March each sentence opener (1-5) with a suitable ending (a-e):

1. If we have too much work and not enough time ...

2. In my job, I use my imagination and ideas a lot...

3. Sometimes my job is difficult...

4. 1 do the same thing everyday-...

5. There is so much to do at work ...

a) ... so the work is really creative.

b) ... but I would get bored if it was too easy.

¢) ... it can be quite stressful.

d) ... that I'm always busy.

e) ... my job is boring.

4. Choose the correct variant:

1. OH ono3pan Ha oe3[1, HO eMy KaK-TO YAaJd0Ch IPUEXaTh BOBPEMSL.
a. He missed the train but somehow he managed arriving on time.

b. He missed the train but somehow he managed to arrive on time.

c¢. He missed the train but somehow he had managed to arrive on time.

Hrorosasi KOHTpOJILHAA padoTa 3a 4 ceMecTp
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1. Read this article about marketing.
Match the questions (1-6) with the paragraphs (a-J):
1. How do I meet my objectives?
2. What do I want to achieve?
3. What is marketing?
4. How do I communicate my message?
5. How do I find out this information?
6. What do I need to know?
What Is Marketing?
a. Marketing is finding out about TOUT customers and competitors so that you can provide the right product at the right
price.
b. Think about the people you want to sell to: your target market. Different products have different target markets, for
example. Swatch and Rolex watches. Questions to ask are:
- Who are my customers - age.sex. income?
- What is the size of the market?
- Is it possible for the market to get bigger?
- What about product awareness - do people know about my company's products?
¢. You find out this information through market research. Market research uses interviews to find out about people's
attitudes and questionnaires to find out about their shopping habits.
d. When you know who your customers are and how big your market is the next step is to set your objectives. Do you
want to increase sales? To increase market share? Or to make your product different from the competition?
e. Next, think about your strategy for meeting your objectives. If your objective is to increase market share, you could:
- Find new customers by making your product more attractive
- Take customers from your competitors
- Persuade your customers to use more of your product
f How will you make your strategy work? What message do you want to send? There are many types of promotion and
it's important to choose the right one. e. g.
- Advertising on TV, in newspapers, etc.
- Direct marketing by post (mailshots)
- Telesales - selling to customers on the phone
- Point-of-sale material in shops - free samples or special offers. Now you are ready to launch your product in the market.
Good luck!
2. Find the words in the text which mean:
1. Ways of telling people about your products.
. The part of the total market that buys your products.
. Knowledge of your company's products.
. Other companies that sell similar products.
. Finding out about the market.
. To introduce a new product to the market.
. The kind of people you are interested in selling to.
. A plan you use in order to achieve something,.
. Complete the sentences using information from the text:
. First you have to ...
. To find out about...
. The next step is ...
. After that you should ...
. Finally...
4. Find the words in the text which are opposite to:
1) partner
2) decline
3) similar
4) expenditure
5) discourage

WD =W I KW

9]
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5. Put the words in the right order to produce the correct sentences:
. What. of. the. purpose, the. is. advertisement?

. How. your, you, strategy, make. will, work?

. Do, to, people, or, inform, about, you, your, product, want, service?
. What, know, company's, do, about, your, people, products?

. Why, you, are. advertising?

. Different, target, have, different, products, markets.

. They, for. their, about, are. information, the. looking, competitors.

. He. to. the. persuade, potential, failed, customers.

. Our. that. time. for. shows, the. soaps, and. research, best, is. dramas. TV ads, music, between, programmes.
10.Find, who, customers, out, your, are.

3. Match each sentence opener (1-5) with a suitable ending (a-e):

1. An agreement to sell only one manufacturer" s goods...

2. All the people involved selling a company's goods or services..

3. A licence registering an invention and protecting ownership ...

4. People who buy from companies and sell to retailers...

5. Ownership of the reproduction rights of intellectual property...

a) ... are the sales force.

b) ... is called a patent.

c) ... is called a sole distribution agreement.

d) ... are called independent distributors.

O 01N LN K~ W —

4. Cucrema oneHuBanus koMmiiekta ®OC Tekyuero KOHTPOJIsi ¥ MPOMEKYTOYHOM
aTrecTauuu

[Ipu oreHMBaHUM IPAKTUYECKON U CAMOCTOSATEILHOM PabOThI CTY/IEHTA YUYUTHIBAETCS
clieqyrolee:

- KQueCTBO BBINOJIHEHUS IPAKTUYECKON 4acTH pabOThI;

- KauecTBO 0(OpMJIIEHHUS OTYETA TI0 PaboTe;

- KQUeCTBO YCTHBIX OTBETOB Ha KOHTPOJIbHBIE BOIPOCHI ITPH 3aIUTe PabOThI.

Kpurepnu oneHuBaHus NpakTH4YeCKHX PadoT.

[IpakTrueckas paboTa OlIEHUBAETCS MAKCUMAIBHO OIIEHKOU «5» (OTJIMYHO).

Kaxnoe 3aganne oreHuBaeTCs MaKCUMAJIBHO OIIEHKOU «5» (OTIMYHO).

ITo pe3ynbTaTaM olleHUBaHUS BCEX 3a/IaHUI OlIEHKAa COOTBETCTBYET CpPETHEN.

Kpurtepuu oneHuBaHusi yCTHOIO 0OTBeTa (IMAJIOT0B, COOOIIECHNI, IEPEeBOI0B TEKCTA) B
pPaMKax NPaKTHYeCKUX M Ja00PaTOPHBIX 3aHATHIA.

Kaxnp1ii BUI pabOTHI OLIEHUBAETCS MO MATHOATIBHON HIKAJIE.

«5» (oTIMYHO) — 3a TITYOOKOE U MOJTHOE OBJIAJICHUE CO/IePKaHueM YIeOHOTO MaTepuaia, B KOTOPOM
oOyJaronuiicsi cBOOOIHO M YBEPEHHO OPHEHTHPYETCS; 32 YMEHHUE MPaKTHUECKH IPUMEHATh TEOpPEeTHUECKIe 3HAHNS,
BBICKa3bIBaTh 1 0OOCHOBBIBATh CBOM CykAeHMs. OneHKa «5» (OTIMYHO) IpearnoaraeT rpaMOoTHOE U JJOTUYHOE
U3JI0)KEHHE OTBETA.

«4» (X0po1o) — ecar 00YJAIOIIUHCS ITOJTHO OCBOWII YIEOHBIH MaTepral, BiaieeT HayqHO-TIOHATHHHBIM
annapaToMm, OpUEHTUPYETCS B U3y4EHHOM MaTepHalle, OCO3HAaHHO NPUMEHSIET TEOPETUUECKUE 3HAHUS Ha MPAKTHKE,
IpaMOTHO M3J1araeT OTBET, HO CoJlep)kaHue U popMa OTBETa UMEIOT OTAENIbHbIC HETOYHOCTH.

«3» (YIOBIETBOPUTEIHHO) — €CITH 00y4arONINiCs OOHApyKMBAET 3HAHNE U IIOHIMaHNE OCHOBHBIX HOJIOKEHHI
y4eOHOT0 MaTepraa, HO U3J1araeT €ro HeTloIHO, HeTIOCIe0BaTeIbHO, IOIYCKaeT HETOYHOCTH, B TIPUMEHEHUH
TEOPETUYECKUX 3HAHUI IIPH OTBETE HA MPAKTHKO-OPHEHTUPOBAHHBIE BOIIPOCHL; HE YMEET AOKa3aTeIbHO 0OOCHOBATh
COOCTBEHHBIE CYXJICHHS.

«2» (HEeYIOBIETBOPHUTEIIFHO) — €CII 00YJaIOMHNICS NMEET pa3po3HEHHbIE, 0ECCHCTEMHBIE 3HAHMS, IOMYCKaeT
OmMOKY B onpe/eeHNH 0a30BbIX IOHATHH, HCKaXaeT UX CMBICII; HE MOXKET IIPAaKTHYECKHU IPUMEHSTh TCOPETUIECKHE
3HaHMUA.

KonTposnHas padoTa oleHHBaeTcA M0 MATH OaNbHOHN IIKae cieTylomuM oopa3om: OmeHka «5»

cootBeTcTBYET 86% — 100% npaBUIIbHO BBIIIOJIHEHHBIX 3a/1aHUM.
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Ouenka «4» coorBeTcTBYET 73% — 85% NpaBUIIbHO BBITIOJIHEHHBIX 3aJIaHUH.

Onenka «3» cootBeTcTBYET 53% — 72% MpaBUIILHO BBITIOJIHEHHBIX 3aJIaHUH.

Onenka «2» cootBeTcTBYET 0% — 52% NpaBUIbHO BBIOJIHEHHBIX 3aJaHUMH.

Kputepun oneHMBaHUs YCTHOTO OTBETA.

«5» (OTIIMYHO) — 3a TIIYOOKOE U IOJTHOE OBIIA/ICHHE COAEPKaHUEM yueOHOro MaTepuala, B KOTOpOM
o0y4aromuiicsi CBOOOIHO ¥ YBEPEHHO OPHEHTHPYETCS; 32 YMEHUE MTPaKTHUSCKH IPUMEHSTh TEOPETHUECKHE 3HAHUS,
BBICKA3bIBaTh U 0OOCHOBEIBATH CBOM CYXKACHHUS; 32 TPAMOTHOE ¥ JIOTHYHOE U3JI0KEHUE OTBETA.

«» (X0poI110) — eci 00Y4aIOUIHIACS ITOTHO OCBOWII YYeOHBIH MaTepual, BiiajieeT HayYHO-TIOHATUIHBIM
amnmapaToM, OPUEHTHPYETCS B M3YICHHOM MaTepralie, OCO3HAHHO MPUMEHSIET TEOPSTHUCCKUE 3HAHUS Ha MPAKTHKE,
TPaMOTHO H3JIaraeT OTBET, HO COJepKaHue U popMa 0TBETa HMEIOT OTACITHHBIE HETOUHOCTH.

«3» (YIOBIETBOPUTEIHHO) — €CITN 00yUarONIHIACsA OOHAPYXKMBAET 3HAHNE U IIOHIMaHNE OCHOBHBIX TOJIOKEHHI
y4eOHOI0 MaTepuaa, HO U3JIaraeT ero HerMmoJHO, HEeMOCIeA0BaTeIbHO, IOMYCKaeT HETOYHOCTH B IPUMEHEHUN
TEOPETHUECKUX 3HAHUH MPH OTBETE HA MPAKTHKO-OPUCHTHPOBAHHEIE BOIIPOCHL; HE YMEET JI0Ka3aTeIIbHO 000CHOBATh
COOCTBEHHBIE CYXJICHHSI.

«2» (HEeYHOBIETBOPUTENBHO) — €CIIU 00yYarOIIUNCs UIMEET pa3pO3HEHHbIE, 0ECCUCTEMHBIE 3HAHUSI, JOMYCKAET
omMOKY B OnpeielieHHH 0Aa30BbIX TOHATHH, UCKaXKaeT UX CMBICI;, HE MOXET IMPAKTUYECKU MPUMEHSTh TEOpeTUIEeCKIe
3HAHUSL.

Kputepuu onieHuBaHUsI BHINOJHEHUs] YIIPAKHEHMIT 10 rpaMMaTHKe.

«5» (OTIMYHO) — COCTaBJICH PABWIILHEINA AITOPUTM BEITTOTHEHUS YIIPAKHEHUH, B JOTHYECKOM PACCYKICHUH, B
BEIOOpE HOPMATHUBHBIX HCTOYHIKOB M PEIICHUN HET OMHUOOK, ITOYUeH BEPHBIA OTBET, YIIPAKHEHUE BHITTOTHEHO
panroHANBEHBIM CIIOCOOOM.

«4» (xopo1110) — COCTaBJICH PABUIBHBIN aJITOPUTM BBIIIOIHEHUS YIPAXXHEHUH, B IOTHYECKOM PACCYKICHUU U
PELISHUH HET CYNIECTBEHHBIX OIIUOOK; MPABUIILHO ClIeJIaH BEIOOP HOPMATUBHBIX HCTOYHUKOB; €CTh O0BSICHEHNE
BBIIOJTHEHU S, HO YIIPa)KHEHHE BBIIIOJIHEHO HEPAalMOHABHBIM CIIOCOOOM HJIH JIOIYILEHO He 0oJiee ABYX HEeCYIIECTBEHHBIX
OIIMOOK, OITY4YEHBI BEPHBIC OTBETHI.

«3» (YOOBIETBOPHUTEIHHO) — 33/IaHUE BBHITIOTHEHO, B JOTHUSCKOM PACCYKICHUU HET CYIIECTBEHHBIX OMUOOK, HO
JIOITYIIIEHBI CYIIECTBEHHBIE OMIMOKA B BEIOOPE HOPMATHBHEIX UCTOYHHUKOB; YITPAXKHEHHUE BHITIOJHEHO HE ITONHOCTHIO MIIH
B 00IIIEM BHJIE.

«2» (HEYIOBIETBOPUTEIIEHO) — YIIPaKHEHUE BEITIOJTHEHO HETIPABUIIHHO, THOO HE BRIITOJIIHEHO BOOOIIIE.

Kpurtepuu onieHUBaHUS TECTOBBIX 3aJaHMIA.

«5» (otmnuHO) — 30 BepHBIX 0TBETOB (100%).

«» (xopormo) — 22-29 BepHBIX 0TBETOB (75%-95%).

«3» (ynosneTBopHUTENIbHO) — 15-21 BepHbIX 0TBeTOB (50%-70%).

«2» (HEeYHOBJIETBOPUTENBHO) — MeHee 15 BepHbIX 0TBeTOB (MeHee 50%).

Kputepun oneHMBaHUS TECTOBBIX 33JaHUI KOHTPOJIbLHBIX PadoT.

«5» (ormunHO) — 30 BepHBIX 0TBeTOB (100%).

«4» (xopomo) — 22-29 BepHbIX 0TBETOB (75%-95%).

«3» (ynoeneTtBOopuTenabHO) — 15-21 BepHBIX 0TBeTOB (50%-70%).

«2» (HEeYOBJIETBOPUTENBHO) — MeHee 15 BepHbIX 0TBeTOB (MeHee 50%).
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«5» (OTIMYHO) — 3a TIYyOOKOe M TOJIHOE OBJIAJCHUE COJEP)KaHHUEM y4eOHOTrO MaTepuania, B
KOTOPOM OOYYarOIIUiCsi CBOOOTHO M YBEPEHHO OPHUEHTHUPYETCS; 32 YMEHHE MPAKTHUYECKU MPUMEHSAThH
TEOPETHUUECKUE 3HAHUS, BBICKA3bIBATh M OOOCHOBBIBATH CBOU CYXKICHHUS; 3a I'PAMOTHOE M JIOTHYHOE
U3JI0KEHHUE OTBETA.

«» (xopoio) — eciu OOydYarOIIMIACS TOJIHO OCBOWJI y4eOHBIM MaTepual, BIaJeeT Hay4dHO-
MOHATUHHBIM ~ anmapaToM, OPUEHTHPYETCS B H3YYEHHOM MaTepuasne, OCO3HAHHO IPUMEHSET
TEOPETHUUYECKUE 3HAHMS HA MPAKTUKE, IPAaMOTHO H3JlaraeT OTBET, HO coJiepkKaHue U (opMa OTBETa
UMEIOT OT/ENIbHbIE HETOYHOCTH.

«3» (YIOBJIIETBOPUTENIIBHO) — €clii OOydJaromiuiicss oOHapy>KWBaeT 3HAHWUE W TOHUMAaHHE
OCHOBHBIX TIOJIOXKEHMH ydyeOHOro marepuajna, HO H3JIaraeT €ro HENOJHO, HENOoCJeI0BaTeNbHO,
JIONyCKaeT HETOYHOCTH B TNPUMEHEHMM TEOPETHYECKUX 3HAHUW NpU OTBETE Ha IPaKTHUKO-
OpPUEHTHUPOBAHHBIE BONPOCHI; HE YMEET JJOKa3aTeJIbHO 000CHOBATh COOCTBEHHBIE CYKICHHSL.

«2» (HEyHOBIIETBOPHUTEIBHO) — €CIIM OOYyYaroIIuiicsi MMEEeT pa3pO3HEHHbIE, 0eCCHCTEMHBIC
3HaHUS, JIONMYCKAeT OLIMOKM B OIpeNel]eHUH 0a30BBIX MOHATHM, HMCKaXXaeT UX CMBICI, HE MOXET
MPAKTHYECKU MIPUMEHSITh TECOPETHUECKUE 3HAHMSL.

Kpurtepuu oueHnBaHus BbINOJTHEHHUS YIIPAKHEHUH 10 rpaMMaTHKe.

«5» (OTJIIMYHO) — COCTaBJIEH NPABUJIbHBIN ANTOPUTM BBIIOJHEHUS YIPAKHEHHH, B JIOTHYECKOM
paccyX/1eHuH, B BBIOOpE HOPMATUBHBIX UCTOYHUKOB U PELIEHUH HET OLIMOOK, IOJy4YeH BEpHBIM OTBET,
YIpa)XHEHHUE BBITNOJIHEHO PAIlMOHAIBHBIM CIIOCOOOM.

«4» (XOpoI110) — COCTaBJIEH MPaBUWJIbHBIM aJrOPUTM BBINOJIHEHUS YIPaXKHEHUH, B JIOTHYECKOM
paccyXJIeHUH M PELIEHUM HET CYUIECTBEHHBIX OLIMOOK; MPAaBHJIBHO CJeNlaH BhIOOP HOPMATHBHBIX
HUCTOYHHUKOB; €CTb OOBSICHEHHE BBINOJHEHUS, HO YIPAXHEHHUE BBHIIOJHEHO HEpalUOHATIbHBIM
crocoOOM MJIH JIOTIYIEHO He OoJiee ABYX HECYIIECTBEHHBIX OIIUOOK, NOJyUeHbl BEPHbBIE OTBETHI.

«3» (YIOBIETBOPUTENBHO) — 3aJlaHM€ BBIIOJIHEHO, B JIOTMUYECKOM pACCYXJIEHUU HET
CYILIECTBEHHBIX OIIUOOK, HO JOMYIIEHbI CYIIECTBEHHbIE OIIMOKN B BEIOOpE HOPMATUBHBIX HCTOYHHUKOB;
yIpa)XHEHHUE BBITIOJIHEHO HE TIOJHOCTHIO WK B OOIIIEM BUJIE.

«2» (HeyHOBJIETBOPUTEIBHO) — YNPaKHEHUE BBIIIOJHEHO HEMPABUIBHO, JIMOO HE BBIIOJIHEHO
BOOOIIIE.

Kpurtepuu oneHnBaHus nepeBoja Tekcra.

«5» (oTnmuHO) — 3a TIYOOKYH M TOJHYIO TMepenady COJCpXKaHUS TEKCTa, B KOTOPOM
oOyvaronuiics CBOOOJHO ¥ YBEPEHHO OPHUEHTHPYETCS; 32 YMEHHE TMPAKTUYECKH IPUMEHSTh
TEOPETUUECKUE 3HAHUS MO0 TPAMMATUYECKOMY M JIEKCHYECKOMY HAIOJHEHUIO TEKCTa, BHICKA3bIBATH U
00OCHOBBIBATH CBOM CYXKJCHHSI; 32 TPAMOTHOE M JIOTHYHOE U3JI0KEHUE OTBETA.

«4» (xopomo) — oOydarouMiics XOpOIIO TMepenan CoJACpKaHUE TEeKCTa, B KOTOPOM
00yJaronMiicss XOpOIIO OPUEHTUPYETCS; YMEET MPAKTHUYECKH MPUMEHSTh TEOPETUYECKHE 3HAHUS TI0
rpaMMaTHYECKOMY M JIEKCHYECKOMY HAINOJHEHHIO TEKCTAa, BBICKA3bIBA€T W OOOCHOBBIBAET CBOU
CYXJICHUS; 32 TPAMOTHOE M JIOTUMHOE H3JI0KEHUE OTBETA, HO COJEpKaHHE U (GopMa OTBETa UMEIOT
OTJEJIbHBIC HETOYHOCTH.

«3» (yIOBIIETBOPUTEIILHO) — OOYYAIOIIMKCS Ha YAOBJICTBOPHUTEIHLHOM YPOBHE IMEpenal
COJIEp)KaHHE TEKCTa, B KOTOPOM OOYYArOIIUKCS OPUEHTUPYETCS C ONpeACTCHHBIMU HETOYHOCTSIMU;
MPAKTHYECKU MTPUMEHSET TEOPETHUECKUE 3HAHUS 110 TPAMMATHYECKOMY U JIEKCHYECKOMY HATOJTHEHHUIO
TEKCTa, BBICKA3bIBAET W OOOCHOBBIBAET CBOM CY)KJICHUS Ha HHU3KOM KAadyeCTBEHHOM YpOBHE;
coaepaHue U popMa OTBETa UMEIOT 3HAYUTEIHHBIE HETOUHOCTH.

«2» (HEYIOBIETBOPUTEIHHO) — OOYYAIOUIUMICS HAa HU3KOM KadeCTBEHHOM YpOBHE Iepesat
CoJepXKaHHE TEeKCTa, B KOTOPOM OOY4YalOLIUICS HE OPHUEHTUPYETCS; MPAKTHUYECKU TPUMEHSThH
TEOPETHUUECKHUE 3HAHMS IO TPaMMaTHYECKOMY M JIEKCUYECKOMY HAIlOJIHEHUIO TEKCTa, HE MOXKET,
BBICKa3bIBaTh U OOOCHOBBIBATH CBOU CYXKJEHHUS, COAEp)KaHHE M (opMa OTBETAa HE COOTBETCTBYIOT
TpeOOBAHUSIM.

Kpurepnu oueHuBaHMS UTOT0OBOI KOHTPOJIbHOM padoThI

Ouenka «5» coorBetcTBYeT 86% — 100% MpaBUiIbHO BBIMOJIHEHHBIX 3aJaHUI BCEX Pa3/eioB.
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Ouenka «4» cootBetTcTBYET 73% — 85% mMpaBUIbHO BBIIOJIHEHHBIX 331aHUI BCEX Pa3/IeiioB.
Onenka «3» cootBeTcTBYET 53% — 72% npaBUIIbHO BBIOJIHEHHBIX 33/1aHUI BCEX Pa3/esioB.
Ouenka «2» cootBetrcTBYeT 0% — 52% NpaBUIIbHO BBHINOJIHEHHBIX 3aJJaHUI BCEX Pa3/IeioB.
Kpurtepuu oueHnBaHus 0TBeTOB N0 3aJaHuAM AU depeHIUpPOBAHHOIO 3a4UeTa

Ouenka «5» coorBerctByeT 86% — 100% npaBUibHO BBHIMOJIHEHHBIX 3aJaHUI BCEX Pa3/IeioB.
Ouenka «4» cootBetrcTBYET 73% — 85% MpaBUIBLHO BBIIOJIHEHHBIX 33JaHUI BCEX Pa3/IeiioB.
Ouenka «3» cootBeTcTBYET 53% — 72% NpaBUIBLHO BBIIOJIHEHHBIX 33JaHUI BCEX Pa3/IeiioB.
Ouenka «2» cootBercTByeT 0% — 52% npaBUIIbHO BBINOJIHEHHBIX 33JaHUI BCEX Pa3/IeioB.
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